Y. 


ou  're  in  the 


Spotlight 


The  canner  and  his  products  hold 
the  center  of  the  stage — and  the 
spotlight  of  publicity  is  strong.  Through 
newspaper  advertising  in  69  markets, 
fine  things  are  being  said  about  canned 
foods  to  many  millions  of  people — and, 
on  the  strength  of  what  is  being  said, 
those  millions  are  buying  canned  foods, 
some  for  the  very  first  time. 

Will  they  be  disappointed?  You  cannot 
let  them  be.  You  cannot  run  the  risk  of 
having  canned  foods  of  questionable 
quality  reach  any  consumer’s  home. 


Without  repeat  sales,  no  food  business 
can  succeed  —  and  quality  canned 
foods  are  the  only  kind  that  people 
will  buy  again. 

Do  your  distributors  understand  that 
they,  too,  are  in  the  spotlight — that 
they,  too,  will  be  judged  by  the  quality 
of  canned  foods  they  sell,  and  profit 
accordingly?  It  is  vital  that  you  tell 
them.  Better  business  awaits  every  can¬ 
ner,  every  distributor,  who  stands  for 
quality  and  plays  the  game  to  please 
the  consumer  of  canned  foods. 
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PRACTICAL  ADVERTISING 


CAN  LABELS 


for  the  Conner 


SHOW  CARDS 


The  canner  must  step  out  and  do  a  little  hollering  these  days. 
It  isn’t  enough  to  produce  the  goods — you  must  furnish 
practical  sales  helps  for  your  retailers.  You  must  advertise 
in  a  practical  way. 

“U  S”  can  make  practical — and  economical — sales 
helps  for  you — can  labels  that  have  colorful  atten¬ 
tion  value — box  labels  that  advertise  your  goods 
while  in  transit — show  cards  that  retailers  will 
gladly  use  because  they  help  sell  goods. 

Write  “U  S”  for  samples  today. 
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**Color  Printing  Headquarters** 

THE  IJMITED  STATES  FRUITING 
&  LITHOGRAPH  €0. 


CINCINNATI 
302  Beech  St. 


BROOKLYN 
202  N.  3rd  St. 
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Cameron  Automatic 
300  Sanitary  Cans 


Line-Producing 
Per  Minute 


No.  307  AIR  AND  VACUUM  TESTER. 

IT  TESTS  AND  EJECTS  FAULTY  CANS  WITHOUT  HELP  OF 
AN  OPERATOR.  MADE  FOR  CANS  OF 
ALL  SIZES  AND  SHAPES. 


WHY  NOT  MAKE  YOUR  OWN 
CANS? 

With  this  line  of  machines,  on  a  year¬ 
ly  production  of  twenty  million  plain 
sanitary  cans,  and  tin  plate  at  $4.50 
per  base  box,  the  cost  is  $14.44  per 
thousand  cans,  freight  on  tin  plate 
not  included. 

CONSIDER  THIS  LIST  OF 
SUCCESSFUL  PACKERS  WHO 
MAKE  THEIR  TIN  CONTAINERS. 

Nestle’s  Milk  Products,  Inc. 

H.  J.  Heinz  Company. 

Armour  &  Company. 

General  Foods  Corporation. 

Corn  Products  Refining  Company. 
Swift  &  Company. 

Borden  Company. 

Broder  Canning  Co.,  Ltd. 

Phillips  Packing  Company. 


Cameron  Can  Machinery  Company 

240  North  Ashland  Avenue  «  «  «  »  »  »  CHICAGO,  U.  S.  A. 
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THE  BOOK  YOU  NEED— 


CANNERS— Because  it  is  an  authorative  treatise  on  the  canning  of  every  known 
food  product,  from  the  growing,  through  the  building  of  the  factory,  the 
formulae,  the  times  of  process,  to  the  final  accounting  of  the  profits. 

With  Food  Law  Regulations  governing  each  item. 

PRESERVERS,  PICKLERS,  CONDIMENT  MAKERS— Because  it  gives  the  latest 
and  most  reliable  formulae  for  all  preserves,  jams,  jellies,  pickles,  sauces, 
condiments,  mince-meats,  fruit  juices  etc. 

DISTRIBUTORS— You  will  find  the  information,  covering  the  above  subjects,  so 
interesting  and  valuable  that  you  would  not  part  with  the  book  at  any 
price.  An  education  lin  food  production,  and  a  help  in  case  of  food  law 
questions. 

RETAILERS — Because  you  ought  to  understand  the  foods  you  hand  over  the  counter, 
their  process  of  production  and  the  laws  governing  them. 

DOMESTIC  SCIENCE  TEACHERS— Because  it  is  a  text  book  of  higher  educa¬ 
tion  in  food  production  of  all  kinds,  in  tin  or  glass.  A  history  of  food 
development,  written  as  interestingly  as  a  novel  disclosing  the  truth 
about  canned  foods,  their  origin,  development  and  production,  such  as  is 
not  obtainable  elsewhere,  and  by  an  authority. 

The  Standard  ot  The  World 

A  Complete  Course  in  Canning 


Bound  in  Leatherette 
Stamped  in  Gold 
Siee  6*  x  9* 

386  paces. 


Price 

$10.00 

Postace 

Prepaid. 


ctMsSrri; 
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For  Sale  By  All 
Supply  Houses, 
Dealers,  etc. 


Published  Bjr 

The 

Canning;  Trade 

BALTIMORE.  MD. 

Publisher  of  the 
Industry’s  Literature 


April  11,  1932 
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. .  division  of  the  . . 

PHILLIPS  PACKIIVG  COIHPAIVY,  Inc 

Trackers  of  Phillips  Pelicious  Qualilif  Canned  ^ooJs 

CAMBRIDGE  •  MARYLAIVD,  C.S.A. 


PHILLIPS  SALES  COMPAIMY,  Inc. 


Brokers  and  G 


om  mission 


Canned  ^oo^s  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  aecounts  solicited. 

CAMBRIDGE  •  M  A  R  Y  L  A  IM  D.  C.  S.  A. 


QUALITY  SEED  PEAS 

Conners  Varieties  Exclusively 

Quality  is  to  seeds  what  character  is  to  an  individual.  Our  seed 
peas  possess  the  dependability  that  follows  careful  breeding. 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 
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CANNED  FO«S  BULLETIN 
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COUPONS  POUR  IN  BY  THOUSANDS  AS 
CANNED  FOODS  ADVERTISING  CONTINUES 


APRIL  MERCHANDISING 
MANUAL  MAILED  TO 
CANNERS  AND  TRADE 


Includes  ads  for  month 


SHOWS  MUCH  NEW  FREE 
MATERIAL  SUCH  AS  ADVER- 
TISEMENTS  FOR  RETAILERS’ 
USE,  MATS,  ETC. 


In  connection  with  the  newspaper  ad¬ 
vertising  campaign  now  appearing  in 
principal  cities  throughout  the  country, 
the  Advertising  Comrriittee,  through  its 
Merchandising  Division,  has  mailed  to 
canners,  brokers,  wholesalers  and  their 
salesmen,  and  retail  grocery  trade  and 
associations,  a  new  merchandising  manual 
for  the  month  of  April. 

This  manual  contains  4  items  of  in¬ 
terest  to  all  factors: 

1.  Information  about  the  progress  of  the 
campaign — the  number  of  booklets  dis¬ 
tributed  as  a  result  of  coupon  requests,  etc. 

2.  Proofs  of  all  advertisements  appearing 
during  April. 

3.  Merchandising  ideas  that  will  help  each 
trade  factor  tie  up  and  capitalize  each 
April  advertisement. 

4.  Proofs  of  new  cuts  and  dealer  advertise¬ 
ments,  mats  of  which  are  available,  with¬ 
out  charge,  to  canners,  wholesalers  and 
retailers.  Requests  for  such  material 
should  be  addressed  to  C.  P.  Pelham, 
Director,  Merchandising  Division,  Can¬ 
ners  Advertising  Committee,  49  West 
45th  St.,  New  York  City. 


BOOKLETS  AVAILABLE 
IN  QUANTITY  AT  COST 

Many  canners,  wholesalers  and  re¬ 
tailers  have  asked  if  the  N.  C.  A. 
booklets,  for  which  thousands  of  wo¬ 
men  are  writing,  are  available  in  large 
lots.  Yes.  In  any  quantity  from  100 
up — at  cost.  Here  are  the  prices: 

Price  per  1000 
Should  Children  Eat  Canned  Foods?  $25.00 


What  to  Have  12.00 

227  Tested  Recipes  for  Canned  Foods  70.00 
Nutritive  Value  of  Canned  Foods  10.00 

How  to  Buy  Canned  Foods  11.00 

Delicious  Meals  the  Thrifty  Way  12.00 


Note:  Send  all  orders  for  above  book¬ 
lets  with  your  check  to  Merchandising 
Division,  Canners  Advertising  Com¬ 
mittee,  49  West  45th  Street,  New 
York  City. 


“MOVE  CANNED  FDODS” 
CAMPAIGN  OFF  TO  SUC¬ 
CESSFUL  START 


Canners,  Grocers,  tie  up 
with  own  brand  and 
store  advertising 


What  was  a  few  weeks  ago  a  practical 
looking  plan  is  now  a  going,  productive  cam¬ 
paign,  according  to  the  many  letters  received 
each  day  from  Canners,  Brokers,  Whole¬ 
salers  and  Retailers. 

Newspapers  have  filled  tie-up  space  in 
practically  every  city.  Progressive  retailers 
are  running  special  ads  on  N.  C.  A.  page 
featuring  their  weekly  Canned  Foods  specials. 
Many  canners  and  wholesalers  have  bought 
tie-in  space  for  their  brands,  some  for  the 
entire  run  of  the  campaign. 

Latest  reports  indicate  unusual  trade  ac¬ 
tivity  with  more  canned  foods  advertising, 
more  canned  foods  in  windows,  increased 
counter  and  store  displays,  more  selling 
effort,  increasing  sales. 


Requests  for  booklets  show 
keen  interest  in  campaign 
on  part  of  women 

STAFF  AT  HEADQUARTERS 
INCREASED  TO  KEEP  PACE 
WITH  FLOOD  OF  LETTERS 


That  the  Canned  Food  Newspaper  Ad¬ 
vertising  Campaign  is  being  read  by 
women,  and  read  with  active  interest,  is 
considered  amply  proven  by  the  number 
of  coupons  received  at  Washington  head¬ 
quarters  every  day.  To  handle  the  tre¬ 
mendous  quantity  of  mail,  and  to  fill 
requests  promptly,  ten  extra  mailing 
clerks  have  been  added  to  the  Associa¬ 
tion’s  personnel. 

Offered  in  each  advertisement  are  six 
booklets  or  folders,  and  readers  can  have 
any  or  all  without  charge.  There  are  no 
special  inducements  such  as  premiums, 
prizes,  etc.  to  stimulate  response.  But 
already  over  100,000  booklets  have  been 
mailed  as  a  result  of  coupons  received 
from  readers  of  the  advertising,  showing 
that  the  advertising  has  created  real  in¬ 
terest  in  canned  food  subjects.  This  is 
further  demonstrated  by  the  fact  that 
many  women  write  questions  about  can¬ 
ned  foods  on  the  margin  of  the  coupon 
before  sending  it  in. 

Tabulations  show  that  of  the  six  book¬ 
lets  offered,  227  Recipes  for  Canned  Foods 
leads  in  popularity,  with  How  to  Buy 
Canned  Foods  second  in  demand.  Both 
these  booklets  contain  much  educational 
material  and  should  have  an  important 
influence  on  increasing  the  purchase  and 
consumption  of  canned  foods. 
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THE  JOURNAL  of  the  CANNING  and  ALLIED  INDUSTRIES 


Established  1878 


The  Canning  Trade  is  the  only 
paper  published  exclusively  in  the 
interest  of  the  Canned  Food  Packers 
of  the  United  States  and  Canada. 
Now  in  its  fifty-fourth  year. 

Entered  at  the  Postoffice,  Balti¬ 
more,  Md.,  as  second-class  matter. 

TERMS  OP  SUBSCRIPTION 


One  Year  -  -  -  -  $3.00 

Canada  -  -  -  .  $6.50 

Foreign  -  -  _  -  $6.00 

Extra  Copies,  when  on  hand, 

each  -  -  -  -  .10 


Advertising  Rates  Upon  Application. 


PUBLISHED  EVERY  MONDAY 
BY 

The  Trade  Company 

ARTHUR  I.  JUDGE 
MANAGER  AND  EDITOR 


107  South  Frederick  Street 
Baltimore,  Md. 


Telephone  Plaza  2698 


Make  all  Drafts  or  Money  Orders 
payable  to  The  Trade  Company. 

Address  all  communication  to  The 
Canning  Trade,  Baltimore,  Md. 

Packers  are  invited  and  requested 
to  use  the  columns  of  The  Canning 
Trade  for  inquiries  and  discussions 
among  themselves  on  all  matters  per¬ 
taining  to  their  business. 

Business  communications  from  all 
sections  are  desired,  but  anonymous 
letters  will  be  ignored. 

Arthur  I.  Judge,  Editor. 
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EDITORIALS 

- ♦ - 

Quality  is  not  dead — There  has  been  so  much 
talk  recently  about  quality  canned  foods  being 
neglected,  and  that  the  whole  call  is  for  cheap, 
low  quality  goods,  many  may  feel  that  quality  has 
passed  out,  and  that  the  thing  to  do  is  to  pack  poor, 
cheap  stuff  that  will  sell  steadily.  Don’t  be  niislead 
by  these  “blind  mice.”  That  is  the  cry  of  the  incom¬ 
petent,  the  utterly  poor  merchandiser,  the  inevitable 
failure.  Men  who  decry  quality  are  simply  grasping 
at  straws  to  save  themselves.  They  will  go  down  as 
surely  and  as  inevitably  as  a  rock  thrown  into  a  pond. 
“Sufficient  for  the  day  is  the  evil  thereof”  fits  their  case 
to  a  “t.” 

Quality  is  not  dead — in  canned  foods  or  in  any  other 
product,  any  more  than  it  is  dead  as  applied  to  indi¬ 
viduals  or  enterprise.  It  is  quality  alone  that  will  sur¬ 
vive  in  this  reawakening  period  when  the  world  is  busy 
trying  to  throw  off  the  effects  of  the  damnably  low 
quality  in  banking,  business  and  morality.  The  world 
is  in  turmoil  because  it  is  struggling  through  the 
morass  of  corruption  produced  by  low  quality  humans : 
humans  who  could  throw  God  out  of  their  lives ;  set  up 
their  own  code  of  morals,  and  make  the  dollar  their 
idol.  And  now  when  the  inevitable  results  have  piled 
up  until  they  seem  insurmountable,  many  wonder  how 
it  all  happened.  It  was  low  quality  thinking,  low 
quality  action,  morality  totally  lacking,  that  permitted 
to  happen  the  things  which  now  weigh  us  down.  And 
until  the  world  goes  back  to  quality  we  will  continue  to 
wander  aimlessly  in  this  desert.  Quality?  What  is  it 
the  world  needs  so  much — in  our  own  personal  lives,  in 
our  Statesmen  and  politicians,  in  our  dealings  with  all 
men — as  quality! 

Others  now  see  this  imperative  necessity.  See  how 
another  great  industry  views  this.  Here  is  a  quotation 
we  take  from  the  New  West  Trade  of  Spokane,  Wash. 


Change  “Knit  Goods”  to  “Canned  Foods,”  and  you  will 
find  this  applies  perfectly : 

ARE  YOU  PRICE  DRUNK? 

(Associated  Knit  Underwear  Manufacturers  o£ 
America) 

When  the  old  prize-fighter  gets  in  such  deplor¬ 
able  condition  that  he  “cannot  take  it’  any  more, 
his  backers  withdraw  whispering  sadly  among 
themselves  that  he  is  “punch  drunk.” 

When  the  knit  goods  buyer  reaches  a  point 
where  he  cannot  cut  prices  any  more,  he  is  price 
drunk  and  off  to  the  infirmary  he  must  go. 

We  have  seen  the  evils  of  excessive  price  cutting 
on  every  side,  but  we  have  not  seen  anybody  benefit 
from  the  process. 

Price  cutting  is  not  the  answer  to  our  present 
day  problems. 

VALUE  is  the  keynote  of  the  new  theme  song 
that  business  is  singing.  All  the  world  has  dis¬ 
covered  that  the  merchant  cannot  give  something 
for  nothing  and  long  continue  sane  and  solvent. 

Once  the  retailer  begins  to  take  too  many  price 
nips  to  stimulate  his  business  he  acquires  the  habit 
and  becomes  a  price  drunkard,  doping  his  common 
sense  with  larger  doses. 

Price  has  been  given  a  fair  trial — and  price  has 
failed.  The  operation  was  a  success,  but  the 
patient  is  no  more. 

The  old  gods  are  in  the  dust  and  the  new  creed 
calls  for  QUALITY  at  a  fair  price.  The  price 
cutting  debauch  is  definitely  over. 

Whether  we  speak  of  hosiery  or  underwear,  the 
demand  is  for  better  grade  goods.  The  public 
has  had  enough  wildcat  investments  of  all  sorts. 
At  its  best,  price  purely  for  the  sake  of  price  can 
only  be  a  stream  from  the  hypodermic —  a 
temporary  uplift. 

Prestige,  Power  and  Profit  are  based  on  quality 
because  only  quality  endures.” 
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Gulliver  is  stirring— There  are  evidences  to 
warrant  the  belief  that  the  great  bulk  of  Ameri¬ 
can  voters  is  beginning  to  stir  and  show  life  under 
the  numerous  prods  and  gibs  it  has  been  receiving 
lately.  The  Liliputians,  represented  as  well  organized 
minorities,  reformers  and  ward  politicians,  thought 
they  had  this  great  giant  hog  tied  for  all  time.  Now 
they  realize  that  if  he  is  awakening,  as  evidenced  by  his 
stirring,  and  if  ever  he  is  sufficiently  arroused  to  fully 
realize  what  has  been  going  on,  and  what  has  been  done 
to  him,  he  will  thrash  out  and  their  very  lives  will 
not  be  safe.  That  politics  has  become  the  greatest 
“racket”  in  the  country,  overshadowing  the  liquor 
racket,  kidnapping  racket,  and  all  else  is  becoming 
very  plain  to  everyone. 

Here  is  a  quotation  found  in  an  issue  of  the  Journal 
of  Commerce  for  April  6: 

MINNEAPOLIS,  April  5 — One  dollar  in  about  every  five 
of  the  American  population  is  now  paid  out  in  taxes  to 
250,000  tax  gratherinff  and  tax  spending  agencies  in  this 
country,  as  the  result  of  our  “craze  for  commissions.”  de¬ 
clared  Gilbert  H.  Montague,  New  York  attorney,  in  an 
address  here  tonight. 

Speaking  at  the  dinner  of  the  Citizens  Alliance  of  Minne¬ 
apolis,  Mr.  Montague  said  that  from  $30  per  capita  in 
1913,  local.  State  and  Federal  taxes  have  increased  until 
today  they  are  nearly  $107  per  capita. 

“Almost  one  person  in  ten  in  the  United  States  is  now 
getting  all  or  part  of  his  living  from  one  or  another  local. 
State  or  Federal  pay  roll.  Today,  the  Government  is 
spending  daily  nearly  $7,000,000  in  excess  of  its  income. 

Borrowing  $300,000,000  Monthly 

“That  is  why  the  United  States  Government  has  recently 
been  obliged  to  borrow  at  the  rate  of  $300,000,000  per 
month.” 

But  in  contrast  to  the  sharp  curtailment  of  income  and 
expenditures  forced  upon  individuals  and  business,  said  the 
speaker.  Federal  departments  and  commissions  have  in¬ 
creased  their  expenditures  since  1925  substantially.  The 
following  examples  were  given: 

Department  of  Agriculture,  from  $155,000,000  in  1925  to 
$243,000,000  at  present;  Department  of  Commerce,  $25,000,- 
000  to  $50,000,000;  Treasury  Department,  $147,000,00  to 
$267,000,000;  Department  of  Labor,  $8,000,000  to  $14,000,- 
000;  Federal  Power  Commission,  $30,000  to  $3,000,000; 
Federal  Trade  Commission,  $1,000,000  to  $1,300,000. 

In  addition  the  Federal  Radio  Commission,  which  did  not 
exist  in  1925,  is  now  spending  $400,000,  and  the  Federal 
Farm  Board,  which  was  nonexistent  in  1925,  is  now  spend¬ 
ing  $1,500,000  in  addition  to  all  its  expenditures  in  the 
purchase  of  wheat  and  cotton. 

Mr.  Montague  quoted  Chief  Justice  Rosenberry  of  the 
Wisconsin  Supreme  Court  in  warning  against  the  ever-grow¬ 
ing  activities  of  commissions  to  regulate  utilities,  business, 
trades,  professions,  rates  and  prices. 

Stresses  Bureaucracy’s  Growth 

“In  the  United  States  there  are  everywhere  being  developed 
at  enormous  cost  in  the  most  intensive  fashion  a  multitudi¬ 
nous  bureaucracy  with  autocratic  powers  and  arbitrary  dis¬ 
cretion,  and  a  vast  system  of  complicated  and  often  con¬ 
flicting  administrative  jurisdictions  in  relation  to  property 
and  business  and  personal  conduct,  which  reach  and  atfect 
almost  every  individual,  and  most  of  which  only  a  few 
years  ago  would  have  been  regarded  as  of  strictly  private 
concern  and  not  to  be  tolerated  by  a  free  people.” 

That  is  the  cry  against  increased  taxes,  and  it  will 
not  down.  Taxes  must  be  reduced,  not  maintained, 
much  less  increased.  Government  costs  must  be  cut 
to  half  their  present  amounts.  That  is  the  voice  of  the 
stirring  masses,  and  it  must  be  listened  to. 

Speakers  over  the  radio  are  warning  against  the 
mounting  taxes,  and  demanding  representation  that 


will  care  for  the  people  and  not  merely  for  their  pet 
measurers  or  henchmen.  There  is  a  revolution  form¬ 
ing  in  political  circles,  and  you  will  find  it  develop  as 
election  time  draws  nearer.  And  that  is  a  very  hopeful 
sign, 

- «. - 

OUR  ERROR— WE  APOLOGIZE 

Last  week  we  told  our  readers  that  good,  old  popu¬ 
lar  “Charlie”  Guelf,  had  gone  back  to  the  J.  B. 
Rice  Seed  Company,  Cambridge,  N.  Y.,  whom  he 
had  left  about  January  1st  to  help  form  the  new 
Continental  Seed  Company.  This  was  all  our  own  mis¬ 
take,  for  all  he  had  said  was  that  he  was  leaving  the 
Continental  Seed  Co.,  and  going  back  to  Cambridge, 
where  he  has  long  had  his  home  and  where  his  family 
lives.  By  long  custom  we  had  taken  Cambridge  to 
mean  Rice  Seed  Co.,  and  so  we  made  a  double  mistake, 
in  that  Charlie  has  not  gone  back  to  the  Rice  Company. 

- * - 

WATCH  FOR  SPRAY  CALENDAR 

In  1929  there  appeared  in  an  April  issue  of  THE 
CANNING  TRADE  a  SPRAY  CALENDAR  giving  the 
names  of  insects  attacking  peas,  corn,  tomatoes,  beans, 
spinach,  cucumbers,  etc.,  and  the  KIND  of  spray  or 
dust  to  use,  and  WHEN  to  use  it. 

This  Spray  Calendar  was  accepted  with  such  en¬ 
thusiasm  by  our  readers  that  we  have  decided  to  again 
have  it  appear,  starting  in  the  April  18th  issue  of  THE 
CANNING  TRADE.  WATCH  FOR  IT. 
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PEAS  PEAS  PEAS 

BEANS  BEANS  BEANS 

CORN  CORN  CORN 

Do  you  need  Peas,  Beans,  Corn,  Tomato,  Beet,  Spinach  or  other  seeds 
for  Spring  or  Summer  planting?  If  so,  write  us  for  prices.  We  can  make 
you  attractive  prices. 

Before  placing  your  order  for  delivery  after  the  1932  crop,  let  us  quote 

you. 

D.  Landreth  Seed  Company 

BRISTOL,  PA. 

FOUNDED  1784. 


^i^unJed 


COUONIAt.  BOY  COCYMaHTID 


Hamachek  Ideal  Chain  Adjusters 

^  ^  Every  open  link  style  of  detachable  chain,  running  un- 

der  a  working  strain,  becomes  longer  than  it  was  and  jfj^  ^ 

^  wBBiy  Hamachek  Ideal  Chain  Adjusters  are  tools  using  a  com- 

JT  pound  leverage  principle,  by  which  hooks  of  detachable 

'  jgtf  chain  links  are  easily  drawn  together  to  take  up  the 

_  _  Keep  detachable  chain  of  proper  lengthy  with  Ideal  Chain  ) 

Adjusters,  so  that  the  links  correctly  fit  the  pitch  line  of  the  ~  _ 

Pat.  Sept.  8, 1914  sProckets  on  which  they  run,  and  you  will  prevent  delays 

and  more  than  double  the  life  of  your  chain. 


We  sell  Hamachek  Ideal  Chain  Adjusters  with  the  distinct  understanding  that  if  they  are 
not  satisfactory  we  will  accept  their  return.  Thousands  of  these  adjusters  have  been  sold  and 
are  saving  money  for  their  users. 

A  descriptive  pamphlet,  showing  prices  and  sizes,  will  be  mailed  on  request 

FRANK  HAMACHEK  MACHINE  CO. 

KEWAUNEE,  WISCONSIN 

Also  Manufacturers  of  Viners,  Viner  Feeders  and  Ensilage  Distributors 


WAREHOUSING 

Field  and  Metropolitan  warehousing,  the  first 
merging  into  the  latter  if  desired. 

FINANCING 

Loans  arranged  thro’  affiliated  organization  at  lowest 
rates  consistent  with  collateral  available. 

SERVICE 

General  information,  available  thro’  wide 
spread  contacts  with  producers  and  consum¬ 
ers,  a  service  we  offer  to  clients. 

GUARDIAN  WAREHOUSING  COMPANY 
222  West  Adams  Street 
Chieaao. 


AUCTION 

Saturday  April  23  at  9  A.  M. 
Oswego,  New  York 

Main  factory  building  48  x  1 40,  mill  construction, 
to  be  removed  from  premises  within  six  months. 
Also  contents  consisting  of  canning  machinery, 
tools,  office  furniture,  etc. 

OSWEGO  PRESERVING  CO. 
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Advertising,  The  Merchandiser’s  Instrument 
As  It  Relates  To  Canned  Foods 

By  Robert  Ray  Aurner 

Professor,  Business  Adminstration  in  the  University  of  Wisconsin 


My  approach  in  this  discussion  is  economic  rather 
than  mechanical.  This  means  no  reflection,  of 
course,  upon  the  all-important  skill  of  putting 
advertisements  together  effectively,  for  this  in  itself  is 
an  economic  object. 

lo  have  some  idea  of  what  is  going  on  behind  the 
scenes  in  the  way  of  economic  stress  and  strain  is  for 
all  of  us  extremely  important.  The  American  realizes 
mat  he  sees  only  the  superficial  stage  play  and  wants 
to  know  more  about  what  takes  place  behind  the  scenes. 
There  is  very  widespread  interest,  therefore,  in  ad¬ 
vertising.  At  no  time  in  American  recorded  history 
have  great  groups  of  people  been  known  to  take  a  more 
general  interest  in  this  subject.  We  are  surrounded 
by  this  economic  activity;  from  the  time  we  read  the 
morning,  paper  until  we  snap  off  the  radio  switch  at 
night,  we  are  being  informed  by  advertising.  We  can 
consider  it  as  news  of  American  industry. 

It  is  interesting  to  study  how  advertisements  are 
built  up  to  get  certain  specified  consumers’  reactions. 
Advertising  is  not,  of  course,  a  science.  It  is  still  an 
art.  Let  us  locate  advertising  on  the  economic  map.  To 
do  so,  we  shall  go  back  briefly  to  a  definition  of  science. 
Science  is  a  body  of  known  facts  classified  and  cor¬ 
related  with  laws  and  principles  that  have  been  deduced 
from  these  facts  describing  the  behavior  of  the  subject 
matter  with  which  the  subject  deals.  (Examples; 
chemistry,  physics,  etc.)  Economics  is  a  social  science 
which  deals  with  the  industrial  activities  of  men. 
Marketing  is  the  distribution  division  of  economics.  It 
deals  with  exchanges  of  title  to  goods  and  with  methods 
for  their  physical  distribution.  It  involves  merchan¬ 
dising.  Advertising  is  a  major  factor  in  the  selling 
division  of  marketing..  Of  the  eight  or  ten  functions 
of  marketing,  the  selling  function  is  at  this  particular 
period  the  most  important.  This  phase  has  been  com¬ 
paratively  almost  at  a  standstill  because  of  current 
difficulties.  Advertising  is  simply  mass  selling.  It 
is,  however,  never  keyed  to  the  mass ;  it  is  keyed  to  the 
individual.  It  is  in  fact  intensely  individual. 

Now,  it  is  an  axiom  that  there  is  no  way  of  making 
an  advertising  campaign  successful  unless  its  directing 
body  first  has  a  definite  and  accurate  conception  of  the 
message  to  be  conveyed  and  of  the  market  to  be  reached. 
Advertising  builds  upon  the  power  of  intelligence, 
emotion,  psychology,  and  the  law  of  averages.  It  is 
demonstrable  that  if  we  get  a  good  sample  of  consumer 
reaction,  we  shall  get  just  the  same  result  in  a  huge 
campaign  within  a  very  minor  deviation.  Ultimate 
success  of  an  advertising  campaign,  however  large, 
rests  upon  a  preliminary  market  analysis  in  the  same 
way  that  the  state  capitol  building  at  Madison  rests 
upon  a  very  complex  sub-structure  hidden  underneath 
the  ground  surface. 

(Given  before  the  Fifth  Canners’  Short  Course, 
College  of  Agriculture,  University  of  Wisconsin,  March 
10, 1932.) 


American  business  men  face  a  unique  problem  in  this 
country.  It  is  the  widely  recognized  problem  of  pro¬ 
ducing  locally  and  selling  to  very  distant  markets  in 
widely  flung  geographical  areas.  We  come,  therefore, 
to  a  second  axiom;  The  farther  you  are  from  the 
market,  the  more  expensive  and  difficult  the  process  of 
marketing.  There  are  four  things  we  must  consider 
in  solving  the  problem  of  selling  enormous  amounts  of 
goods.  These  are:  (1)  Do  we  know  the  market?  (2) 
Do  we  have  a  good  article?  (3)  Have  we  evolved  an 
effective  advertising  campaign?  (4)  Have  we  made 
plans  to  merchandise  the  campaign  to  the  retailer  who 
bears  the  final  responsibility  for  the  selling  of  the 
goods  ? 

(Supply  Men  and  Machinery  Men  Note) 

New  let  us  consider  the  all-important  factor  of  con¬ 
tinuity  in  advertising.  The  thing  to  be  remembered  al¬ 
ways  is  that  advertising  effort  must  be  continued. 
There  is  nothing  more  futile  than  to  spend  a  little 
money  today,  then  to  get  scared  and  stop.  There  must 
be  continuity.  The  advertising  fires  must  never  go 
out.  “Advertising,”  once  said  a  famous  merchandiser, 
“is  pretty  much  like  running  a  train.  You  have  got  to 
keep  shovelling  coal  into  the  engine.  Once  you  stop 
stoking,  the  fire  will  go  out.  The  train  will  roll  on  for 
a  mile  or  so,  perhaps,  but  will  gradually  slow  up  and 
will  eventually  stop.”  Advertising  must  be  continu¬ 
ous — uninterrupted.  Even  though  you  think  that  the 
message  has  been  so  widespread  that  everyone  knows 
it.  By  no  means,  everyone  does.  Moreover,  by  repeti¬ 
tion  of  established  features  presented  through  new 
appeals,  the  public  can  be  told  of  the  old  uses  which 
they  had  forgotten,  as  well  as  the  new  uses  which  they 
may  wish  to  try.  Is  there  risk  of  too  much  advertis¬ 
ing?  Y'es,  there  is  an  immediate  risk  of  too  much  of 
a  certain  kind.  If  I  had  for  a  day  the  power  of  a 
dictator,  I  would  personally  cancel  about  40%,  roughtly 
speaking,  of  our  current  advertising.  There  is,  how¬ 
ever,  not  enough  of  the  right  kind.  By  the  right  kind, 
I  mean  the  truly  educational  kind.  There  is  little  risk 
of  educational  saturation  in  America. 

It  is  well  to  note  how  much  drudgery  has  been  taken 
out  of  American  life  through  invention  and  the 
merchandising  of  the  invention.  The  use  of  canned 
products,  for  instance,  in  the  American  home  did  not 
come  because  w'omen  demanded  canned  products. 
Women  did  not  know*,  originally,  that  canned  products, 
wrapped  in  tin,  would  ever  become  available.  Their 
modern  acceptance  and  success  have  come  about  be¬ 
cause  there  was  a  practical  method  to  distribute  them 
in  enormous  quantities.  In  other  words,  it  would  be 
impossible  to  can  products  in  tin  economically  or  effec¬ 
tively  for  a  group  of  two  or  three  families.  Distribu¬ 
tion  must  be  wide.spread  in  vast  quantities  to  get  the 
benefit  or  mass  economies. 

Now,  the  average  over-estimation  of  lay-people  as  tn 
the  actual  cost  of  advertising  in  terms  of  per  cent  of 
selling  price  is  four  times.  The  average  man  thinks 
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TWO  NEW  MACHINES 

For  PEA  CANNERS 


LEWIS  IMPROVED  QUALITY  GRADER 

For  peas,  lima  beans,  etc. 

How  often  it  is  true  that  “the  simplest  is  the  best”.  The 
Lewis  Quality  Grader  or  brine  separator  for  peas,  lima  beans, 
etc.,  is  the  simplest  and  most  moderately  priced  machine 
ever  built  for  this  purpose.  Dozens  of  them  were  installed 
during  the  1931  pea  season  and  proved  beyond  the  shadow  of 
a  doubt  that  they  are  the  best  quality  graders  ever  built. 

Not  an  operating  part  in  it  except  the  pump.  The  job  is  done 
entirely  by  currents  of  liquid  brine,  gently  yet  positively. 

The  Lewis  Grader  makes  a  highly  accurate  separation  of  the 
tender  and  firm  peas.  It  assures  only  fancy  peas  in  your 
fancy  grade.  It  even  increases  the  quality  of  your  lower 
grades  through  eliminating  lack  of  uniformity. 

Whether  the  large  percentage  of  your  peas  runs  to  fancy,  extra 
standard  or  standard,  you  need  this  fine  machine.  If  you  are 
a  standard  packer,  the  Lewis  will  insure  your  peas  grading 
standard  according  to  the  McNary-Mapes  requirements. 
This  is  important.  The  Lewis  machine  can  earn  its  cost  for 
you  many  times  over  the  first  season. 

Its  price  is  ridiculously  low. 

Won’t  you  write  us  for  complete  information. 

SPRACUE-SELLS  TWIN  REEL  CLOVER- 
LEAF  PEA  GRADERS 

The  outstanding  improvement  in  pea  graders  in  recent  years 
is  the  adopting  of  the  cloverleaf  type  of  screen  which  gently 
brings  all  of  the  peas  into  contact  with  the  surface  of  the 
screen  and  entirely  eliminates  whipping. 

Another  important  forward  step  is  the  twin  reel  system, 
obtaining  double  the  capacity  of  old  style  large  diameter 
graders  in  the  same  floor  space. 

Both  these  features  are  combined  in  the  new  Sprague-Sells 
Twin  Reel  Ch)verleaf  Graders.  They  are  built  in  two  types, 
the  progressive,  in  which  grading  progresses  from  smallest  to 
largest  sizes  uninterrupted,  and  a  brand  new  regrading  grader 
in  which  both  preliminary  grading  and  regrading  are  done  on  a 
single  level.  This  regrading  twin  reel  grader  gets  away  from 
double  decking,  saving  not  only  fl<M)r  space  but  head  room. 
One  of  these  new  machines  will  fit  your  present  grading  room 
and  double  your  capacity  and  grading  efficiency. 

Let  us  send  you  full  informatit)n  on  the  advantages  of  the 
Cloverleaf  principle  and  the  Twin  reel  system. 

Write  us  today. 


Other  New  Sprague-Sells  Machines  for  1932 

Olney  Duo  Washer  Hi-Speed  Filler 

Motor  Driven  Blancher  Motor  Driven  Husker 

Combination  Corn  Cutter  Peerless  Juice  Filler 

High  Pressure  Corn  Washer  Peerless  Giant  Washer 

Send  for  supplement  to  catalog  S-100  covering  all  new 
machines  in  our  line. 


SPRAGUE-SELLS  CORPORATION 

Div.  of  Food  Machinery  Corp. 


HOOPESTON 


ILLINOIS 
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that  four  times  as  much  money  goes  out  of  his  pocket- 
book  into  advertising  as  really  does.  If  advertising 
were  clipped  away  from  the  commodity  retail  selling 
price  overnight,  you  would  not  be  able  to  notice  any 
reduction.  Advertising  we  may  define  as  a  process  of 
bringing  favorable  notice  through  a  paid  mediuni  to 
whatever  is  a  worthy  subject  for  public  attention. 
Advertising  does  not  mean  spending  a  huge  splurge  of 
money.  It  means  getting  the  most  out  of  a  small  and 
“snug”  appropriation. 

Worthy  advertising  prepared  by  someone  who  has 
mastered  its  basic  principles  is  an  economic  force  of 
unquestioned  merit.  Critics  who  fail  to  distinguish 
between  what  is  good  advertising  on  the  one  hand  and 
what  is  bad  advertising  on  the  other  hand,  and  there¬ 
fore  call  it  all  bad,  have  missed  the  whole  significance 
of  the  situation.  Nor  is  this  a  compliment  to  their  in¬ 
telligence.  The  only  possible  thing  that  will  prove 
whether  a  thing  is  good  or  bad  is  to  test  it  by  sampling 
the  market.  An  advertisement  is  often  called  a  “poor 
ad”  by  a  reader.  Why?  Because  it  does  not  appeal  to 
him  as  an  individual.  He  falls  into  a  familiar  fallacy 
and  he  overlooks  the  fact  that  an  advertisement  which 
to  him  ranks  as  poor,  may  be  of  surpassing  interest  to 
thousands  of  other  readers.  The  good  advertisement 
attempts  to  select  its  audience  and  get  its  message  to 
that  audience  and  to  no  one  else. 

There  are  three  different  situations  commonly  found 
in  selling  channels  in  1932 :  1.  The  situation  in  which 
products  are  being  heavily  advertised  but  not  properly 
merchandised.  2.  The  situation  in  which  products  are 
being  expertly  merchandised  but  more  slowly  because 
the  great  public  demand  has  not  been  stimulated  by 
advertising.  3.  The  ideal  situation  in  which  products 
are  being  not  only  beautifully  merchandised,  but  care¬ 
fully  and  widely  advertised  in  the  right  markets. 

We  must,  then,  put  together  two  forces — advertising 
and  merchandising.  We  must  furthermore  accept  the 
distribution  machinery  in  the  canned  foods  industry  as 
that  distribution  machinery  now  exists.  This  means 
that  we  must  merchandise  through  canner,  broker, 
wholesale  grocer,  independent  grocer,  chain  grocer, — 
all  of  them  vital  links.  We  must  realize  that  they  form 
the  machinery  which  produces  on  the  one  hand  and 
distributes  on  the  other  the  canned  foods  to  our 
market.  We  must  integrate  these  links  in  such  a  way 
that  our  advertising  will  have  the  fullest  possible  re¬ 
sults. 

Now,  to  conclude,  suppose,  gentlemen,  that  a 
magician  of  great  power  came  upon  the  current  scene. 
Suppose,  too,  that  you  were  in  a  different  industry,  a 
different  business.  Suppose  that  the  magician  of  great 
power  said  to  you :  “1  am  going  to  wield  my  wand  of 
magic  and  1  am  going  to  bring  into  being  a  huge  fund 
of  $500,000  for  1932,  another  huge  fund  of  $500,000 
for  1933,  and  a  third  huge  fund  of  $500,000  for  1934. 
I  am  not  going  to  give  this  half  million  dollars  a  year 
for  three  years  directly  to  you,  because  I  am  afraid  if 
I  did  it  might  go  right  to  your  heads.  But  I  am  going 
to  give  you  each  a  part  of  it  just  as  much  as  if  I  sliced 
off  several  bills  from  the  half-million  dollar  pack  and 
handed  them  to  you.  This  is  how  I  am  going  to  do  it. 

“I  am  going  to  spend  $500,000  a  year  for  three 
years — and  it  won’t  cost  you  a  cent,  gentlemen! — out 
of  my  magic  wand.  I  am  going  to  spend  it  in  the  chief 
buying  centers  of  America,  in  the  most  populous  cities, 
in  those  areas  of  most  concentrated  population,  and  I 
am  going  to  tell  millions  upon  millions  of  Americans 


about  your  business,  about  your  products,  about  how 
good  they  are — and  1  am  going  to  do  this  once  a  week 
for  twelve  weeks  each  year  just  before  the  season  when 
the  women  of  America  are  going  to  get  ready  to  buy 
your  products.  All  I  ask  you  to  do  is  to  get  your 
products  ready,  get  yourselves  ready,  develop  a  little 
teamwork,  and  spend  just  a  little  bit  of  your  money 
to  match  my  half-million  dollar  effort.  All  I  ask  you 
to  do  is  to  tie  yourself  to  my  coat-tail  and  ride  along 
with  me.  Will  you  do  it?” 

Gentlemen,  under  these  circumstances,  imaginative 
as  they  are,  I  should  expect  a  thundering  chorus  of 
“Yeas!” 

Now,  the  curious  fact  is  that  there  is  no  magic  about 
the  situation  at  all.  It  is  true,  word  for  word,  as  I  have 
outlined  it.  And  it  is  true  of  the  industry  and  the 
business  you  are  now  in.  All  you  have  to  do  is  to  nod 
your  head,  pronounce  your  O.K.  and  agree  to  co-oper¬ 
ate,  and  you  can  literally  ride  the  coat-tails  of  a  half¬ 
million  dollars  to  a  great  merchandising  success  for 
1932. 

Why  isn’t  Wisconsin  tying  up  to  the  great  national 
program  paid  for  by  American  Can,  Continental  Can, 
United  States  Steel  corporations  part  of  the  vast  re¬ 
serves  of  which  are  now  diverted  for  the  benefit  of  the 
canning  industry?  As  a  major  factor  in  America’s 
canning  industry,  the  State  of  Wisconsin  looms  large. 
Any  state  which  packs  9,399,000  cases  of  peas  in  1929 
should,  in  1932,  plan  to  partake  liberally  of  a  half- 
niillion-dollar  advertising  gift. 

The  future  of  the  canning  industry  in  Wisconsin 
must  be  predicated  upon  telling  America  the  quality 
and  value  of  the  Wisconsin  product.  There  is  an  evi¬ 
dent  need  for  the  judicious  spending  of  some  money 
and  the  wise  spending  of  brains  and  effort  in  a  careful 
analysis  of  trading  areas  to  show  which  ones  are  not 
taking  their  proportion  of  Wisconsin  Canned 
Merchandise.  Then  must  follow  the  expenditure  of 
more  money  and  still  more  brains  on  a  co-operative 
advertising  and  merchandising  program  riding  on  the 
back  of  the  national  half-million-dollar  fund. 

Look  about  you  and  you  will  see  glittering  on  the 
merchandising  horizon  such  famous  beacons  as  Del 
Monte,  Blue  Goose,  Sunkist,  Sun-Maid,  Sunsweet, 
Libby — and  all  of  the  rest.  How  did  these  blazing 
stars  get  there?  These  powerful  brands  become  so 
through  advertising.  The  Wisconsin  Brand  and  Label 
is  already  for  imprint;  the  marketing  machinery  is 
ready  to  swing  into  action.  The  challenge,  gentlemen, 
rests  with  you. 


TOMATO  JUICE  CLASSED  AS  A  BEVERAGE 


ATTENTION  is  called  to  the  Maine  law,  which  re¬ 
quires  that  manufacturers  of  non-alcoholic  bever¬ 
ages  sold  at  retail  in  that  State  shall  secure  a 
license.  Letters  from  some  of  our  members  indicate 
uncertainty  as  to  whether  tomato  juice  and  tomato 
juice  cocktail  come  within  the  scope  of  that  law,  says 
the  N.  C.  A.  Bulletin.  It  has  been  specifically  held  by 
the  Maine  State  Department  of  Agriculture  that  these 
products  are  non-alcoholic  beverages  and  that  such 
products  manufactured  by  firms  which  have  not  made 
application  for  license  cannot  be  sold  legally  in  the 
State  of  Maine. 
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Safe  -  T  ■ 
Clutches 


Designed  for  Judge  Syrnpers.  Proved  so 
good,  we  sell  them  separately. 

Mounted  on  a  sleeve  -  you  just  slip  them 
on  shaft.  Fasten  with  set  screws  or  pin. 
No  keys  to  cut.  Great  for  replacement  on 
“chewed  up  shafts”. 

Can  be  set  to  pull  the  load  or  slip  if  over¬ 
loaded  or  if  machine  jams. 

Discs  are  shrouded  -  moisture  don’t  affect 
tliem. 

Take  any  diameter  of  pulley.  (Change 
quickly  from  one  pulley  to  another. 

Oil  and  grease  chambers  do  away  with 
loose  pullies  “Freezing  ” 

No  packing  to  wear  or  swell. 

Stay  in  or  out.  No  creeping.  Start  smoothly. 
Save  your  machines,  save  trouble,  save  ac¬ 
cidents  and  save  cans. 

Never  -  Miss  TIMERS 

Made  for  Judge  Syrupers  and  are  positive 
at  all  speeds — high  or  low. 

Time  cans  into  any  machine:  fillers,  double 
seamers,  exhaust  boxes,  cookers,  coolers, 
labellers,  can  making  machinery  or  can  run¬ 
ways. 

Simple,  out  of  the  way  and  fool  proof. 

Tell  us  what  you  wish  “to  time”  and  we 
will  “time”  it. 

They  save  their  cost  in  cans  and  lost  time, 
especially  on  High  Speed  lines. 

E.  J.  JUDGE 

Syrupers,  Clutches,  Timers. 

P.  O.  Box  238  Alameda,  Calif. 


GEAR,  SPROCKETS,  TRANSMISSION 

Service  to  machinery  manufac- 
turers  and  the  canning  industry. 

We  maintain  a  large  assortment  of  stock  gears 
and  are  equipped  to  furnish  sprockets,  gears, 
and  silent  gears  on  short  notice. 

SLAYSMAN  &  COMPANY 

ManufacturerB  of  Induatrial  Gears. 

801  E.  Pratt  St.,  Baltimore,  Md. 


BUIST’S  GARDEN  SEEDS 


Dependable  104  Years 


Famous  For  Vitality  And  Purity 

Write  For  Prices  When  Ready  To  Order 

Robert  Buist  Company 


SeedBmen  Since  1828 


PHILADELPHIA 


PENNA. 


STRASBURGER  &  SIEGEL 

Consulting  Food  Chemists  and  Bacteriologists 

Grading  under  the  M cNary-Mapes  Amendment 

Licensed  Graders  of  Canned  Foods 
Under  U.  S.  Warehouse  Act. 


POWDERED  APPLE  PECTIN 

SPEAS-NUTRL-JEL 

NEUTRAL  IN  COLOR  AND  FLAVOR 

Write  or  Wire  for  Samples  and  Prices 

SPEAS  MANUFACTURING  CO. 

Kansas  City,  Mo. 

Licensed  under  Patents  1,646,157,  Oct.  IS,  1927;  1,655,39S,  J^.  3,  1928; 
Application  166,020  Feb.  4,  1927. 
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SOME  time  ago  we  called  attention  in  this  column 
to  the  activities  of  the  Home  Defense  League  of 
Michigan  and  urged  canners  everywhere  to  work 
along  the  same  lines  being  followed  by  the  League. 

They  now  publish  ranking  of  States  by  volume  of 
wholesale  trade. 

Here  ’tis! 

1.  New  York  6.  Ohio 

2.  Illinois  7.  Massachusetts 

3.  Pennsylvania  8.  Texas 

4.  California  9.  Michigan 

5.  Missouri  10.  Minnesota 

22.  Maryland 

The  pertinent  question  is  asked  of  members  in 
Michigan,  “If  you  gave  proper  support,  in  every  way 
possible  to  the  sales  and  support  of  commodities  pro¬ 
duced  in  our  State,  how  long  do  you  suppose  it  would 
be  before  the  ranking  of  our  State  in  wholesale  trade 
would  change  for  the  better?” 

Let  every  canner  ask  himself  the  same  question ! 

I  know  some  will  say  I  am  advocating  going  back 
to  the  old  days  of  barter  and  trade  but  even  if  such 
might  be  the  result,  and  it  could  never  happen,  our  own 
communities  would  prosper  first  before  we  lent  support 
to  those  manufacturing  establishments  not  contribut¬ 
ing  one  cent  to  the  tax  payments  now  burdensome 
enough  in  any  case. 

Gentlemen,  we  must  adopt  our  individual  responsi¬ 
bility  in  this  matter! 

John  Jones  who  packed  eighty  thousand  cases  of 
corn  in  Ohio  last  year  feels,  no  doubt,  the  prices  of  eggs, 
sugar,  canned  pineapple,  or  what  have  you,  today  are 
what  is  preventing  him  from  selling  his  pack  at  a  price 
allowing  a  living  wage  at  least. 

John,  you  are  wTong! 

You  are  just  as  responsible  as  any  factor  in  the 
demoralized  price  situation  confronting  us ! 

Read  what  the  Detroit  News,  March  22nd.  says  in 
their  financial  page  under  a  New  York  date  line,  under 
the  heading  Merchandise:  “Renewed  price  cutting  in 
canned  foods  and  food  specialties  is  having  an  unsettl¬ 
ing  effect  on  the  market  for  wholesale  groceries,  ac¬ 
cording  to  market  observers.  The  movement  is  said  to 
have  started  from  the  recent  action  of  some  manu¬ 
facturers,  in  lowering  prices  to  reduce  warehouse 
stocks.” 

John  Jones,  of  Ohio,  and  three  hundred  more  canners 
or  three  thousand  maybe,  are  as  m.uch  to  blame  as  any 
one  for  this  orgy  of  bottom,  bottom,  somebody  find  the 
bottom,  of  prices. 

You  see,  John  thought  he  would  quietly  unload  his 
warehouse,  even  at  a  slight  sacrifice  and  be  out  from 
under  but  he  was  neither  quiet  enough  or  fast  enough 
in  his  efforts. 

His  price  reduction  prompted  others ;  manufacturers 
learned  all  prices  were  on  the  toboggan;  they  put  on 
deals  in  an  effort  to  move  their  stocks ;  retailers  found 
nrices  headed  steadily  downward,  and  now  everyone  is 
buying  almost  from  day  to  day. 


Now  let’s  tie  up  the  start  of  this  article,  the  status  of 
wholesale  trade  in  your  State  and  this  responsibility 
of  the  individual  canner  toward  the  present  unsettled 
state  of  all  markets  on  food. 

We  must  admit  many  wrongs  must  be  righted  before 
we  will  be  back  on  an  even  business  keel  but  let’s  do  our 
part  toward  bettering  wholesale  trade  in  our  State,  and 
bettering  the  market  for  our  products  at  the  same  time. 

Start  with  your  neighboring  canner  and  talk  this 
matter  over  seriously  with  him. 

Check  wholesale  and  retail  stocks  of  canned  foods  in 
your  immediate  community  and  note  the  surprisingly 
large  amount  packed  in  other  States. 

Then  check  your  shipments  over  the  past  few  years 
and  honestly  analyze  them  with  a  view  of  learning  or 
realizing  where  you  have  failed  in  not  trying  hard 
enough  to  sell  near  home. 

Tell  the  result  of  your  findings  to  your  neighbor  and 
let  him  do  as  you  did  and  then  compare  notes. 

All  this  will  require  some  unburdening  of  matters 
you  have  so  far  regarded  as  those  to  be  closely  withheld 
from  your  neighbor  but  that  in  itself  will  be  a  good 
thing. 

Probably  before  we  are  again  on  the  high  road  to 
boom  times  we  will  all  have  to  do  many  things  not  in 
the  book  until  now,  but  doing  them  will  be  worthwhile 
if  only  we  come  to  know  our  neighbor  a  little  better. 

For  years  we  have  guarded  our  business  secrets  too 
closelj’’,  anyway. 

It  is  my  pleasure  to  know  well  a  middle  aged  execu¬ 
tive  who  never,  never  publishes  a  printed  price  list 
if  he  can  help  it,  because  he  says  he  has  one  competitor 
who  will  change  his  prices  as  soon  as  he  sees  my 
friend’s  price  list.  This  farseeing  (?)  executive  of 
whom  I  am  writing  alw’ays  prizes  highly  all  the  com¬ 
petitors  price  lists  his  men  send  him. 

Do  you  get  it? 

Your  prices  are  public  property  as  soon  as  they  are 
issued,  you  might  as  well  make  free  to  give  them  to 
competitors  for  their  full  posting  as  to  only  delay  the 
matter  a  little  while.  Be  free  with  information  regard¬ 
ing  your  business  and  you  will  learn  a  lot  more  to  your 
advantage  than  you  will  tell  your  competitor. 

Maybe  after  a  while  your  competitor  will  become 
your  friend  and  a  friend  is  never  as  dangerous  a  com¬ 
petitor  as  one  whom  you  know  not  except  by  hearsay 
and  reputation. 

Carry  this  matter  of  friendliness  and  co-operation 
out  by  two  by  two  and  four  by  four  until  a  good  size 
group  in  your  home  State  is  working  to  make  sales  at 
home  before  making  them  elsewhere  and  at  a  profit. 

Discuss  this  effect  your  attempts  at  unloading  ware¬ 
houses  are  having  on  the  wholesale  grocery  markets 
as  a  whole  and  firm  up  your  prices. 

Instead  of  being  afraid,  prices  for  the  goods  you  pack 
will  go  even  lower  than  at  present,  be  certain, — certain 
you  will  not  offer  to  sell  your  pack  at  anything  less  than 
a  fair  price  to  distributor,  consumer  and  yourself. 
Make  your  price — then  stick  to  it! 
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Get  one  other  canner  to  agree  to  do  the  same,  ask 
and  persuade  him  to  get  some  fellow  canner  lined  up 
on  this  program,  he  another  in  turn,  and  so  on. 

For  years  we  have  had  before  us  the  example  of 
chain  letters  and  little  constructive  has  ever  been 
evolved  from  all  of  them. 

Make  this  chain  program  of  selling  your  pack  in  your 
logical  territory  and  at  a  fair  price,  one  that  will  get 
some  where. 


It’s  all  up  to  you,  your  efforts  alone  will  start  the 
ball  rolling  in  the  right  direction.  Like  the  proverbial  . 
snow  ball  rolling  down  hill,  the  plan  will  gain  momen¬ 
tum  and  weight  as  it  progresses. 

Think  straight,  act  logically,  get  your  neighbor  to 
do  the  same  and  soon  you  will  be  demonstrating  cour¬ 
age,  the  courage  of  honest  convictions  when  now  you 
are  scared  at  your  shadow,  let  alone  a  hard  boiled 
buyer  who  after  all  is  paid  to  bark  at  you. 


Importance  of  Disease  Resistance  in 
Vegetable  Canning  Crops  i. 

By  J.  C.  Walker,  University  of  Wisconsin  at  Canners  Short  Course, 
Madison,  Wis.,  March  9,  1932 


VEGETABLE  canning  crops  like  any  other  of  our 
crop  plants  are  subject  to  fungus  or  bacterial 
diseases  which  reduce  yields  and  lower  quality. 
We  must  bear  in  mind  that  the  intensification  of  a  crop 
often  is  accompanied  by  the  increase  in  one  or  another 
of  these  parasites  and  the  occurrence  of  certain  in¬ 
fluencing  climatic  or  soil  conditions  leads  to  an  epidemic 
outbreak.  We  may  assume  that  the  intensity  of  can¬ 
ning  crop  production  is  not  likely  to  decrease.  We  are 
not  hopeful  of  controlling  the  weather  so  as  to  minimize 
disease  occurrence.  What  then  may  we  do,  what  lines 
of  procedure  may  we  follow  to  keep  losses  from  disease 
at  a  minimum  ? 

I  shall  confine  my  remarks  to  the  pea,  bean,  and  cab¬ 
bage  crops.  It  is  not  my  purpose  to  discuss  their 
major  diseases  in  detail.  I  would  rather  discuss  them 
from  the  standpoint  of  their  control  as  a  part  of  a 
feasible  production  program.  Many  of  these  steps  are 
already  a  part  of  accepted  practice.  My  excuse  for 
mentioning  them  is  to  emphasize  their  importance  and 
to  justify  the  wisdom  of  their  execution. 

Certain  disease  organisms  namely,  those  causing  the 
leaf  spots  of  pea,  bacterial  blight  and  anthracnose  of 
bean,  black  leg  and  black  rot  of  cabbage,  are  relatively 
short-lived  in  the  soil  and  on  refuse.  Insofar  as  their 
perpetuation  from  year  to  year  is  concerned  they  are 
readily  held  in  check  by  a  relatively  short  rotation — 
2  to  3  years.  It  so  happens,  however,  that  they  are 
all  seed-borne.  A  relatively  small  amount  carried  over 
with  the  seed  will  spread  rapidly  under  favorable 
climatic  conditions  during  the  growing  season.  Disease 
bearing  seed  therefore  is  dangerous  and  has  been  re¬ 
sponsible  for  many  an  epidemic.  These  germs  are 
spread  most  easily  by  spattering  rain,  and  for  that 
reason  disease-free  seed  is  not  easily  produced  year 
after  year  in  Wisconsin.  The  semi-arid  western  regions 
are  much  better  adapted  for  production  of  disease-free 
seed.  This  is  one  of  the  most  important  factors  in 
favor  of  western  grown  seed  of  pea,  bean,  and  cabbage. 
The  relegating  of  most  of  the  diseases  mentioned  above 
to  a  relatively  minor  position  in  recent  years  in  Wis¬ 
consin  is  traceable  to  the  increased  use  of  western  seed. 
This  is  particularly  true  for  bean  anthracnose,  pea,  leaf 
blights,  and  cabbage  black  leg  and  black  rot.  In  certain 
seasons  and  in  certain  localities  in  the  west  bacterial 


blight  of  bean  does  occur  and  the  hazard  from  this 
disease  is  not  as  satisfactorily  reduced  in  this  way. 

Unfortunately  all  diseases  are  not  controlled  by  selec¬ 
tion  of  seed  source.  Beside  bean  blight,  bean  mosaic  is 
not  so  eliminated.  It  is  carried  over  entirely,  so  far  as 
we  know,  in  the  seed.  On  the  other  hand,  it  thrives  in 
western  bean  areas  as  well  as  in  our  own  and  mosaic 
free  seed  cannot  be  readily  assured.  Fortunately  it  is 
relatively  mild  on  most  canning  beans  except  the 
Refugees. 

The  two  most  serious  pea  diseases  we  have  today  are 
the  root  rot  and  the  wilt.  Neither  of  these  are  com¬ 
monly  seed-borne  and  furthermore  their  germs  persist 
indefinitely  in  the  soil.  Such  organisms  which  adapt 
themselves  to  the  soil  and  seem  to  thrive  there  are 
not  readily  handled  satisfactorily  by  rotation  alone, 
although  the  practice  of  a  rational  rotation  is  to  be 
urged  because  of  its  importance  in  the  delay  of  accumu¬ 
lation.  Evidence  of  this  is  seen  in  the  fact  that  root 
rot  and  wilt  are  always  found  in  severe  form  on  old 
pea  soil.  Cabbage  yellow  fits  into  the  same  category. 

It  is  upon  these  less  easily  controlled  diseases  that 
control  through  development  of  disease  resistant  varie¬ 
ties  has  been  directed.  In  the  case  of  pea  wilt  it  was 
early  noted  that  certain  standard  canning  varieties 
were  already  completely  resistant.  Green  Admiral, 
Yellow  Admiral,  Horal,  Prince  of  Wales.  Rogers  K,  are 
not  affected.  On  the  other  hand.  Perfection,  Surprise, 
Gem  and  Thomas  Laxton  and  most  strains  of  Alaska 
are  very  susceptible.  It  was  found  some  years  ago  that 
Prof.  Delwiche’s  Alcross  showed  considerable  resistant 
and  since  then  some  other  strains  of  Alaska  showing 
resistance  have  been  found.  Rapid  strides  are  now 
being  made  to  perfect  and  increase  resistant  Alaska 
and  promising  developments  in  Early  Sweets,  and 
Perfection  are  under  way. 

It  is  important  to  bear  in  mind  that  resistance  to 
one  disease  does  not  necessarily  mean  resistance  to 
other  diseases  of  the  same  plant.  This  is  nowhere  more 
true  than  in  the  pea.  It  would  simplify  matters  con¬ 
siderably  if  varieties  resistant  to  wilt  were  also  re¬ 
sistant  to  root  rot,  but  this  is  not  the  case.  During  the 
past  winter  we  have  searched  thru  hundreds  of  stocks 
in  quest  of  varieties  or  individuals  resistant  to  root 
rot — ^but  without  success.  We  have  not  given  up  hope 
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but  the  chances  are  becoming  more  and  more  remote 
that  disease  resistance  is  the  way  out  to  root  rot  con¬ 
trol.  It  does  appear,  however,  that  this  disease  is  some¬ 
what  amenable  to  control  by  keeping  up  fertility  and 
good  drainage  combined  with  judicious  rotation,  though 
much  research  along  these  lines  is  still  essential. 

In  the  case  of  bean  bacterial  blight  some  resistance 
is  carried  by  popular  canning  varieties  although  the 
degree  is  not  as  clean  cut  as  in  pea  wilt.  Refugee  Green 
is  the  most  resistant;  Full  Measure,  Improved  Kidney 
Wax,  Giant  Stringless  and  Refugee  Wax  are  inter¬ 
mediate;  Improved  Golden  Wax,  Davis  White  Wax, 
Bountiful,  and  Wardwell  Wax  are  very  susceptible. 
Mosaic  also  varies  in  severity  upon  different  varieties. 
Many  are  susceptible,  but  very  tolerant  and  on  them 
mosaic  is  ordinarily  not  severe.  Refugee  Green  and 
Refugee  Wax  are  very  susceptible.  In  these  two 
varieties  mo.saic  reaches  its  maximum  importance  to 
the  canner.  Since  it  is  seed  borne  and  not  easily  elimin¬ 
ated  from  the  seed,  the  possibility  of  resistance  in  the 
Refugees  has  attracted  much  attention.  The  hope  of 
success  in  this  direction  is  enhanced  by  the  fact  that 
high  resistance  exists  in  other  varieties.  The  Robust 
variety,  a  field  bean,  has  solved  the  mosaic  problem  in 
some  regions  for  this  variety  is  extremely  resistant. 
Recently  Pierce  and  Hungerford  in  Idaho  have  suc¬ 
ceeded  in  developing  highly  mosaic  resistant  lines  of 
Great  Northern  bean  from  a  very  susceptible  variety^ 
There  is  reason  to  hope  that  before  long  resistant  lines 
of  Refugee  Green  will  be  available. 

One  more  case  of  disease  resistance  to  be  mentioned 
is  that  in  cabbage  to  the  yellows  disease.  Twenty  years 
ago  the  kraut  packing  industry  in  the  lake  district  ex¬ 
tending  from  Milwaukee  around  to  Cleveland  was 
jeopardized  by  this  disease.  Disease  resistance  ap¬ 
peared  to  be  the  only  way  out.  The  Wisconsin  Experi¬ 
ment  Station  and  the  U.  S.  Department  of  Agriculture 
have  been  at  work  during  this  time  developing  resistant 
varieties  of  different  type  and  season  to  meet  various 
needs.  Several  of  these  are  now  available  in  resistant 
form  and  four  of  them  are  being  used  widely  by  kraut 
packers.  The  earliest  maturing  variety  is  All  Head 
Select,  a  flat  type.  The  next  in  season  is  Marion  Mar¬ 
ket,  a  round  head  cabbage.  Next  in  line  is  Globe 
another  round  head  variety  maturing  a  few  days  later 
than  Marion  Market.  Wisconsin  All  Seasons  is  a  flat 
head  type,  the  latest  maturing  of  the  four. 


STECHER  LITHO  TAKES  OVER  KARLE  LITHO 

The  Stecher  Litho  Co.,  well  known  producers  of 
tine  iaoeis  lor  canners, recently  compietea  negotia¬ 
tions  to  take  over  the  also  well  known  lithograph¬ 
ing  firm,  the  Karle  Litho  Co.,  both  in  Rochester,  N.  Y. 

The  Karle  Co.  was  founaed  in  1899  by  wiiiiam 
Karle,  who  is  now  77  years  of  age.  Its  founder  always 
guarded  carefully  the  quality  of  his  products.  As  such 
was  the  life-interest  of  the  Stecher  Co.,  we  now  have  a 
combination  of  two  big  quality  houses. 

The  Karle  Lithographic  Company  has  a  capitalization 
of  ijj800,000,  built  up  under  Mr.  Karle’s  management 
from  a  modest  investment.  The  company  maintained 
offices  in  New  York,  Chicago,  Cleveland  and  Pittsburgh. 

The  Stecher  Lithographic  Company  was  incorporated 
in  1886  with  a  capital  of  $150,000  which  has  been  in¬ 
creased  from  time  to  time  until  today  the  business  is 
capitalized  at  $2,500,000  and  has  an  investment  of 
substantially  more  than  $3,000,000.  The  number  of 
employees  has  been  increased  from  only  four  to  ap¬ 
proximately  500.  The  volume  of  annual  business  has 
grown  from  a  few  thousand  dollars  to  over  $2,000,000. 

The  original  plant  which  was  capable  of  handling  the 
company’s  business  at  its  beginning  has  been  replaced 
with  a  $600,000  building  with  more  than  275,000  square 
feet  of  floor  space,  and  the  original  equipment,  valued 
at  only  a  few  thousand  dollars,  has  been  replaced  by 
modem  equipment  representing  an  investment  of  over 
a  million  dollars.  The  business  has  been  extended  to 
include  all  of  the  United  States  and  Canada,  and  sales 
offices  are  maintained  in  Boston,  New  York,  Baltimore, 
Chicago  and  St.  Louis. 

- ♦ - 

RECENT  FIRE 

Fire  from  unknown  origin  destroyed  the  canning 
plant  of  Collins  &  Ryan,  of  Millsboro,  Del.,  on 
Sunday,  March  13th,  entailing  a  loss  of  about 
$10,000. 

The  building  was  burned  to  the  ground  before  mem¬ 
bers  of  the  Millsboro  Fire  Company  and  the  George¬ 
town  Fire  Company,  who  hurried  to  the  scene,  could 
do  anything. 

A  Negro  gave  the  alarm. 


MORRAL  BROTHERS 

MORRAL,  OHIO 

Manufadmers  of 

THE  MORRAL  CORN  HUSKER 

Either  single  or  double 

THE  MORRAL  CORN  CUTTER 

For  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 
It  will  pay  to  write  for  our  prices 
and  further  particulars 


MORRAL  BROTHERS,  Morral,  Ohio 


BROWN  BOGGS  CO..  Ltd.. 

Hamilton,  Ont.,  Sole  Agents  for  Canada 
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STATEMENT  OF  THE  OWNERSHIP,  MANAGEMENT,  QR- 
CULATION,  ETC.,  REQUIRED  BY  THE  ACT  OF 
CONGRESS  OF  AUGUST  24,  1912, 

Of  The  Canning  Trade,  published  weekly  at  Baltimore,  Md.,  for 
April  1st,  1932,  State  of  Maryland,  County  of  Baltimore. 

Before  me,  a  Notary  Public,  in  and  for  the  State  and  county 
aforesaid,  personally  appeared  Arthur  I.  Judge,  who,  having 
been  duly  sworn  according  to  law,  deposes  and  says  that  he  is 
the  Publisher  of  the  Canning  Trade,  and  that  the  following  is,  to 
the  best  of  his  knowledge  and  belief,  a  true  statement  of  the 
ownership,  management  (and  if  a  daily  paper,  the  circulation), 
etc.,  of  the  aforesaid  publication  for  the  date  shown  in  the  above 
caption,  required  by  the  Act  of  Au^st  24,  1912,  embodied  in 
section  411,  Postal  Laws  and  Regulations,  printed  on  the  reverse 
of  this  form,  to  wit: 

1.  That  the  names  and  addresses  of  the  publisher,  editor, 
managing  editor  and  business  managers  are: 

Publisher  and  Owner,  Arthur  I.  Judge;  Editor,  Arthur  I. 
Judge. 

2.  That  the  owner  is:  (If  the  publication  is  owned  by  an 
individual  his  name  and  address,  or  if  owned  by  more  than  one 
individual  the  name  and  address  of  each,  should  be  given  below; 
if  the  publication  is  owned  by  a  corporation  the  name  of  the 
corporation  and  the  names  and  addresses  of  the  stockholders 
owning  or  holding  one  per  cent  or  more  of  the  total  amount  of 
stock  should  be  given.) 

Arthur  I.  Judge,  107  S.  Frederick  St.,  Baltimore,  Md. 

3.  That  the  known  bondholders,  mortgagees  and  other 
security  holders  owning  or  holding  1  per  cent  of  total  amount  of 
bonds,  mortgages,  or  other  securities  are:  (If  there  are  none, 
so  state.) 

There  are  none. 

4.  That  the  two  paragraphs  next  above,  giving  the  names 
of  the  owners,  stockholders  and  security  holders,  if  any,  contain 
not  only  the  list  of  stockholders  and  security  holders  as  they  ap¬ 
pear  upon  the  books  of  the  company,  but  also,  in  cases  where  the 
stockholders  or  security  holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other  fiduciary  relation,  the  name 
of  the  person  or  corporation  for  whom  such  trustee  is  acting, 
is  given;  also  that  the  said  two  paragraphs  contain  statements 
embracing  affiant’s  full  knowledge  and  belief  as  to  the  circum¬ 
stances  and  conditions  under  which  stockholders  and  security 
holders  who  do  not  appear  upon  the  books  of  the  company  as 
trustees,  hold  stock  and  securities  in  a  capacity  other  than  that 
of  a  bona  fide  owner;  and  this^  affiant  has  no  reason  to  believe 
that  any  other  person,  association,  or  corporation  has  any  inter¬ 
est  direct  or  indirect  in  the  said  stock,  bonds,  or  other  securities 
than  as  so  stated  by  him. 

5.  That  the  average  number  of  copies  of  each  issue  of  this 
publication  sold  or  distributed,  through  the  mails  or  otherwise, 
to  paid  subscribers  during  the  six  months  preceding  the  date 

shown  above  is .  (This  information  is  required  from 

daily  publications  only.) 

ARTHUR  I.  JUDGE. 

Sworn  to  and  subscribed  before  me  this  1st  day  of  April,  1932. 

(Seal)  ERNEST  GREEN,  Notary  Public. 

(My  commission  expires  May  1st,  1933.) 


THE  BOOK  YOU  NEED  !  ! 

Complete  Course  in  Canning.” 

5th  Edition  386  Pages  Price  $10.00 

Published  by  THE  CANNING  TRADE. 


WANTED  -  - 
Back  Copies 

THE  CANNING  MACHINERY  AND  SUPPUES 
ASSOCIATION  has  established  a  Reference 
Library  for  the  use  of  its  members,  at  Chicago. 
Among  many  other  valuable  reference  volumes 
is  included  bound  volumes  of  THE  CANNING 
TRADE. 

We  are  trying  to  secure  for  the  Association  a 
number  of  back  copies  of  THE  CANNING 
TRADE,  to  complete  their  volumes  and  are 
willing  to  pay  for  them.  Look  the  list  over  and 
see  if  you  have  any  of  these  : 

*  THE  CANNING  TRADE : 

Complete  File  prior  to  September  let,  1911 

1912  -  {Vol.  34)  March  i./t.  I S.'JH  and  29th. 

1913  -  {Vol.  35)  January  27  part  /;  August  25. 

1913  -  (Uo/.  36)  Sepianher29.— 

1914  -  {Vol.  36)  March  2;  Augmet  24.  — 

1914  -  {Vol.  37)  December  7  and  1 4."^^ 

1916  -  {yol.  38)  January  3,  10,  24  and  31 ;  February  7, 

1 4  and  2  / 

1916  -  {Vol.  39)  September  25;  November  22;,  December  4. 
1920  -  {Vol.  43)  August  30. 

They  also  require,  for  binding,  one  copy  of  the 
Almanac  of  the  Canning  Industry,  1919  edition. 

If  you  have  any  of  the  above  listed  copies,  first 
notify  Mr.  Sam  G.  Gorsline,  549  W.  Randolph 
St.  .Chicago,  Ill.,  or  The  Canning  Trade. 


WE  ARE  MANUFACTURERS 


CLEANER 


ROBINS  CIRCLE  STEAM  HOIST 


ROBINS  RETORT 


ROBERT  A.  SINDALL,  Preeident 


A.  K.  ROBINS  &  CO.,  Inc.,  Baltimore,  Md. 


Write  for  cetalos 


HARRY  R.  STANSBURY.  Vieu-Preeident 
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Wanted  and  For  Sale 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in 
what  is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale — Machinery 


FOR  SALE— Bargain  Prices.  1  practically  new  An- 

derson-Barngrover  Cooker  for  2’s  and  3’s;  1  practi¬ 
cally  new  Jeffrey  Peeling  Table. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FOR  SALE— Use  C.  M.  C.  Silver  Metalic  Coating  to 
prevent  rust. 

A.  K.  Robins  &  Co. ,  Inc. ,  Baltimore,  Md. 


For  Sale — Seed 


FOR  SALE — The  genuine  Indiana  Canners  Association 
Indiana- Baltimore  Tomato  Seed  can  be  purchased 
only  through  the  office  of  the  Secretary, 

Kenneth  N.  Rider,  Indiana  Canners  Asso., 
Trafalgar,  Ind. 

_ For  Sale — Plants _ 

FOR  SALE— Tomato  Plants,  open  field  grown;  Balti¬ 
more,  Marglobe,  Bonnie  Best;  from  certified  Seed; 
$1.00  per  thousand.  Ruby  King  and  California 
Wonder  Pepper  Plant,  $2.00  per  thousand.  Cabbage 
Plants,  Copenhagen,  Golden  Acre,  $1.00 per  thousand. 
Safe  arrival  guaranteed. 

Triangle  Plant  Co.,  Pembroke,  Ga. 

For  Sale — Factories _ 

FOR  SALE  OR  LEASE— Canning  and  Preserving  Plant 
located  within  45  miles  of  Houston,  Texas  Equipped 
for  beans,  tomatoes,  spinach  and  figs.  Other  products 
may  be  added.  A  bargain  to  right  party  who  will 
operate  plant. 

Address  Box  A-1852  care  of  The  Canning  Trade. 
AUCTION— 

Saturday  April  23  at  9  P.  M.  Oswego,  New  York. 
Main  factory  building  48  x  149,  mill  construction,  to 
be  removed  from  premises  within  six  months.  Also 
contents  consisting  of  canning  maching,  tools  office 
furniture,  etc. 

Oswego  Preserving  Company 


Wanted — Machinery _ 

WANTED— Full  Automatic  Closing  Machine  for  can¬ 
nery.  Can-stand-still  type.  Good  speed.  Capacity 
up  to  No.  3  size.  Write  full  details. 

Address  Box  A-1848  care  of  The  Canning  Trade. 

WANTED — Three  Closed  Retorts  40-1/8  inches  in  dia¬ 
meter,  7  ft.  11  inches  deep  inside  measurement.  To 
hold  3  baskets  each.  Also  15  baskets  for  same. 

Edgar  F.  Hurff,  Swedesboro,  N.  J. 


WANTED— Two  Corn  Washers;  Ten  used  Huskers, 
Tuc,  Sprague  Super  or  late  model  Double  Morral. 

Thomas  &  Co.,  Frederick,  Md. 


_ Situations  Wanted 

POSITION  WANTED— As  Manager  or  Saperintendant  by  packer 
of  general  line  of  vegetables;  peas,  corn,  tomatoes,  kraut,  and 
other  lines.  Wide  experience  in  all  phases  of  management,  pro¬ 
duction  and  mechanics.  Can  give  best  of  references.  • 
Address  Box  B-1837  care  of  The  Cannieg  Trade. 


POSITION  WANTED— By  man  with  15  years  experience  in  the 
pickle  business.  Have  worked  over  a  big  portion  of  the  United 
States  but  prefer  the  Pacific  Coast  States.  Am  capable  of  tak¬ 
ing  charge  and  managing  the  mannfacturing  part,  or  will  work 
under  the  Manager. 

Address  Box  B-1845  care  of  The  Canning  Trade. 

POSITION  WANTED— As  Superintendent  by  married  man,  age 
42.  Have  been  in  the  game  20  years;  quality  packer  of  fruits 
and  vege^^ables.  Machinist  by  trade;  American  Machine  Oper¬ 
ator.  Also  have  sales  ability.  Best  of  references;  will  go  any¬ 
where. 

Address  Box  B-1846  care  of  The  Canning  Trade. 


POSITION  WANTED  -  As  Sales  Manager  or  Assistant.  At  pre¬ 
sent  employed;  20  years  experience  at  manufacturing  and  selling 
canned  foods.  Perfer  position  where  can  become  financially  in¬ 
terested  after  proving  ability. 

Address  Box  B-1847  care  of  The  Canning  Trade. 

POSITION  WANTED— By  German,  young  man.  High  class  ex¬ 
pert  in  making  jams.  Preserves,  Jellies,  Pulps  and  Syurps. 
11  years  experience. 

Address  Box  B-1841  care  of  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  in  a  canning  factory. 
Have  had  several  years  experience  packing  all  kinds  of  fruits 
and  vegetables.  Can  repair  old  plant  or  build  new  factory. 
Have  good  references. 

Address  Box  B-1849  care  of  The  Canning  Trade. 


POSITION  WANTED— By  Sanitary  Can  maker.  Have  had  25 
years  of  practical  experience  in  can  business;  have  installed  a 
number  of  can  making  lines.  Can  make  good  cans  at  the  lowest 
cost.  Have  been  factory  manager  of  one  plant  17  years.  Can 
business  is  one  of  the  moststaple  of  American  industries;  it  pays 
to  make  your  own.  Will  gladly  give  more  information  if  desired. 

Address  2661  Hope  St.,  Huntington  Park,  Calif. 


POSITION  WANTED — By  progressive  Superintendent.  Effici¬ 
ent  producer  of  quality  packs,  with  valuable  experience  gained 
during  past  15  years  packing  a  complete  line  of  vegetables. 
Excellent  references.  Seasonal  or  yearly. 

Address  Box  B-1853  care  of  The  Canning  Trade. 


POSITION  WANTED— By  Sales  Manager  or  Salesman,  with 
packer  whose  yearly  average  is  300,000  cases  or  more.  Young 
man,  age  30,  thoroughly  experienced  in  canned  foods  merchandis¬ 
ing,  acquanted  with  the  large  buyers  and  chain  stores  in  the 
East.  Capable  of  getting  car  lot  and  5000  case  orders,  at  5% 
sales  cost. 

Address  Box  B-1854  care  of  The  Canning  Trade. 
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BETTER  SEEDS 

FOR  BETTER  PACKS 

We  Are  Leading  Growers  of 

CANNERS’  SEEDS 

CATERING  TO  THE  BEST  IN  THE  INDUSTRY 

PEAS.  BEANS,  SWEET  CORN 
TOMATO.  PUMPKIN.  SQUASH 
CUCUMBER.  CABBAGE.  SPINACH 
PERFECTED  DETROIT  BEET 

For  Prompt  Shipment  or  Future  Contract 


The  Best  Stock  of  Detroit  Beet 
in  America 


JEROME  B.  RICE  SEED  CO. 


BRANCH:  DETROIT,  MICHIGAN  Cambridge,  N.  Y. 

WHOLESALE  CATALOGUE  ON  REQUEST  ® 


Zastrow  Round  Disc  Exhauster 


Better  because  it  embodies  features  suitable  to 
every  CANNER. 

Simple,  Rigid,  Durable,  Get-At-Able,  gives  unin¬ 
terrupted  service. 

Cans  are  transferred  on  smooth  machined  discs 
by  friction  (No  gear  teeth  disc  to  tip  and  jam 
cans). 

Saves  steam.  Saves  space. 

ZASTROW  MACHINE  COMPANY,  Inc. 

Manufaeturera 

Foot  Thame*  Street,  BALTIMORE,  MD. 


Hansen  Fruit  &  Vegetable  Filler 

fills  Cherries,  Berries,  Peaches,  String  Beans,  Beets  and  similar 
fruits  and  vegetables  into  all  sized  cans  practically  automatically. 
One  operator  with  machine  does  the  work  of  five  persons  hand  filling. 
All  parts  coming  into  contact  with  product  are  made  of  non-corro¬ 
sive  metal. 

Write  for  circular  and  price  of  this  money  saving  machine  which 
can  be  used  for  so  many  products. 

Hansen  Canning  Machinery  Corp. 

Cedarburg  Wisconsin 
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Packers  who  have  used  our  CANS  and 
SERVICE  are  satisfied.  Pick  up  the  ‘pkone 
and  ask  the  Packer  near  you,  whom  we  have 
served,  about  these  SANITARY  CANS  and 
the  methods  we  apply  to  back  them  up. 

You  will  hear  they  were  NEVER  OUT  OF 
CANS  at  any  time  -  that  trouble  was  prevent¬ 
ed  rather  than  adjusted  -  that  Traffic  and 
Service  men  were  ALWAYS  ON  THE  JOB. 

These  points  are  well  to  know  just  now  - 
before  you  sign  for  1932.  Recall  that  CANS 
and  ideal  SERVICE  come  out  to  you  from 
Baltimore,  Md. 


Ask  Packers 
we  have  Served 


•  •  and  how  they’re 


Backed  with  Service 


ahout  these 

CANS! 


METHL  PflCKflGE  CORPORATION 

B«aUirt)ore  Plant  an<>  Sales - 811  Soutl>  Wolfe  Street. 

ExeciAtive  Offices - 110E.42>2^>-  St.,  Neu)  "VorR  City. 

OTHER  RLATsiT«5  i  Hamilton,  01>lo.  Cliicago,  Illinois. 

1  o  f  Maspetl).  Neu)  York,- Brooklyn.  Neu)  York. 
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THE  MARKETS 

BALTIMORE,  APRIL  11,  1932 


Big  Week  Ahead  With  Tri-State  Meeting  and  Hearings 
in  Washington — Buying  Moves  Along  Accustomed 
Lines  With  Prices  Holding  Well — Because  You  Can 
Pack  at  laiwer  Costs  This  Season  is  no  Certainty 
That  You  Can  Sell  More  Goods. 

HE  BIG  WEEK — This  past  week  under  review 
has  been  just  another  hum-drum  week,  with  buy¬ 
ing  moving  along  as  it  has  been,  in  small  but 
steadily  taken  amounts  to  keep  the  shelves  supplied — 
they  have  discarded  storerooms  in  retail  groceries,  and 
might  as  well  in  wholesalers’  also — with  prices  holding- 
in  what  ought  to  be  a  very  promising  manner.  Much 
is  made,  of  course,  of  any  let-go  by  any  canner  who 
wants  to  clean  out,  or  who  needs  the  money,  but  they 
cannot  break  the  market  any  more  than  stiffness  on 
the  part  of  the  sellers  can  advance  it.  Consumption 
marches  steadily,  and  the  reports  of  more  men  being 
put  back  to  work,  and  of  real  efforts  to  start  the  wheels 
of  industry  moving  once  more,  should  help. 

In  that  direction  the  action  of  the  auto  makers  is 
certainly  due  a  lot  of  credit.  Evidently  upon  a  well- 
conceived  plan  the  auto  makers,  at  least  General  Motors 
and  Ford,  have  put  on  sales  demonstrations  in  all 
sections  of  the  country  that  is  running  into  huge  sums 
of  money,  employing  hordes  of  men  and  putting  a  real 
stir  into  business.  They  deserve  success,  for  it  takes 
nerve  and  conviction  to  “go  after  business”  in  such  a 
big  way,  under  present  conditions. 

But  next  week  will  be  the  big  week  in  canned  foods 
circles,  with  all  emphasis  upon  the  canners’  side  of  it. 
At  the  Tri-State  meeting  some  very  definite  and  de¬ 
cisive  facts  and  figures  will  be  laid  before  the  canners, 
so  that  they  may  be  able  to  guide  their  course  in¬ 
telligently.  Experts  are  going  to  attempt  to  show  them 
the  picture  as  it  actually  is,  so  we  understand,  and 
then  will  expect  the  canners  to  act  with  sense  and 
wisdom.  It  is  to  be  hoped  that  they  can  show  just  what 
a  canner  should  do,  for  now  we  have  progressed  far 


enough  into  this  new  year  of  ’32  to  let  the  experienced 
canner  plot  his  plans  with  a  large  degree  of  certainty. 

And  then  down  in  Washington  there  will  be  a  session 
that  may  mean  much  to  the  industry.  It  has  been 
laughable  to  see  the  way  the  daily  papers  have  taken 
this  conference  for  canners  on  the  Mapes  law,  for  they 
have  invited  the  world  to  sit  in  on  this  and  demand 
what  they  want;  and  some  trade  journals,  always  with 
a  punch  up  their  sleeves  for  the  canners,  have  intimated 
that  the  canners  are  finding  the  Mapes  law  so  difficult 
that  they  have  had  to  ask  for  relief.  You  know,  and 
every  man  familiar  with  the  meeting  knows,  that 
nothing  of  the  kind  is  the  case.  The  canners  are  not 
objecting  to  the  Mapes  law;  they  want  it.  But  the  en¬ 
forcement  authorities,  in  their  efforts  to  make  it  in¬ 
vulnerable  for  the  Justice  Department,  have  gone  too 
far  and  made  it  impractible  in  instances;  and  it  is  to 
correct  that  mistake  that  the  meeting  is  called — and 
not  for  the  public.  The  pure  food  men  know  what  is 
wanted,  and  what  is  sensible  but  they  are  ever  faced 
with  the  question  “will  that  satisfy  the  court — will  it 
pass  approval  by  the  Department  of  Justice,  if  a  case 
should  arise  ?”  In  a  manner  it  is  the  same  old 
Pharasaical  worship  of  the  “letter”  of  the  law,  not  the 
spirit,  or  intent.  And  their  efforts  to  make  it  easily 
enforcible  by  law  lead  to  more  cases  and  more  trouble 
than  if  they  strove  to  make  it  plain,  fair  and  rational  as 
dictated  by  common  practice  and  usage.  The  Govern¬ 
ment  is  more  afraid  of  losing  a  case  in  court  than  it  is 
of  doing  an  injustice  to  a  class  or  industry,  and  so  all 
regulations  must  be  made  to  satisfy  the  law  rather 
than  justice  or  common  sense.  That  is  not  a  reflection 
upon  Mr.  Campbell  and  his  cohorts ;  that  “the  law’s  an 
ass”  was  enunciated  by  great  men  long  before  our  time. 
So  there  will  be  a  right  nice  show  down  in  Washington 
this  week, — the  14th —  and  canners  from  -^11  over  the 
country  will  be  there. 

The  market — canned  tomatoes  are  holding 
their  prices  quite  well.  Standard  No.  Is  have  sold 
at  5214c;  lots  of  No.  2s  at  75c  and  some  at  7714c, 
with  extra  standards  at  80c,  and  fancy  at  85c.  You  will 
note  a  very  close  range  in  the  prices,  quality  apparently 
not  playing  the  part  in  price  differences  if  use  to  do. 
No.  3s  have  sold  at  $1.15,  and  some  a  shade  higher  up 


22 


THE  CANNING  TRADE 


April  11,  1932 


to  $1.20.  No.  10s  are  commanding  $3.25,  and  some 
held  higher. 

Rumors  of  low  priced  corn,  in  the  50s,  in  huge  blocks 
continue  to  come  out  of  the  West,  and  we  may  expect 
to  see  a  continuation  of  them,  but  in  this  section 
standard  shoepeg  has  not  gone  below  55c ;  extra  stand¬ 
ard  shoepeg,  60c;  fancy,  70c.  Extra  standard  cream 
style  has  sold  at  60c,  and  fancy  at  75c. 

Talking  with  a  man  who  ought  to  know,  because  of 
his  position,  we  remarked  that  apparently  the  canners 
were  intent  upon  putting  out  fairly  good  acreages  this 
season,  and  he  replied,  very  decidedly  in  the  negative. 
From  some  angles  it  looks  as  if  they  would  over-do  this 
cutting  down  of  acreage,  but  apparently  there  is  no 
way  to  avoid  it,  as  the  canners,  despite  all  the  hulla¬ 
baloo  about  relieving  the  banks,  camiot  finance  them¬ 
selves  and  the  banks  won’t.  In  days  gone  by  this  would 
have  been  a  dangerous  thing  to  announce  at  this  par¬ 
ticular  season,  because  a  lot  of  canners  would  immedi¬ 
ately  have  increased  their  acreages,  and  undone  the 
good  work.  But  not  this  year.  If  any  canner  tries  that 
he  will  find  that  he  will  have  to  go  it  alone — without  the 
banker,  the  supply  man  and  all  else.  It  looks  safe  to 
predict  record  light  packs  this  year.  But  there  are 
rumors  that  after  deciding  to  hold  this  year’s  pack 
of  grapefruit  to  one  million  cases,  they  may  exceed  that 
figure.  This  is  one  of  the  young  and  frisky  members 
of  the  canned  foods  list,  and  they  acted  rather  badly 
last  season,  but  we  do  not  think  they  will  this  year. 
Not  with  fresh  grapefruit  selling  on  the  streets  of 
Baltimore  at  Ic  and  2c  apiece. 

The  spinach  canners  of  California  are  winding  up 
their  season  with  a  lighter  pack  than  intended,  because 
they  mean  to  fit  the  pack  to  their  needs,  and  not  to 
any  mythical  market  in  the  future.  And  that’s  the 
right  spirit. 

Costs  this  year  can  be  reduced,  and  will  be ;  but  don’t 
go  wrong  on  that  and  imagine  because  costs  are  down 
you  can  sell  more  than  ever.  Price  means  nothing  with 
the  consumers  now;  they  buy  only  when  they  have 
the  “price”  in  their  pockets,  and  then  as  little  as  they 
can  get  by  with.  Keep  that  in  mind — and  play  safe. 


NEW  YORK  MARKET 

By  "NEW  YORK  STATER," 

Sp^ettl  CotTMpondent  of  "The  Canning  Trade.” 


Uncertainty  Grips  the  Market — Public  Continues  Eat¬ 
ing — Moderate  Bookings  of  New  Asparagus — Grape¬ 
fruit  More  Promising — Tomato  Prices  Firm — Fight 
Any  Advance  in  Corn  Prices. 

New  York,  April  7,  1932. 

UNCHANGED — Market  conditions  showed  little 
change  during  the  past  week  with  routine  move¬ 
ments  of  canned  foods  continuing  at  about  the 
same  level  as  noted  in  recent  weeks.  Prices  showed  no 
changes  of  note  in  the  lists,  as  a  whole. 

Lack  of  any  signs  of  the  usual  spring  upturn  in  the 
nation’s  business  aided  by  the  uncertainty  over  just 
what  taxation  measures  Congress  may  find  necessary 
to  balance  the  budget  exerted  a  depressing  influence  on 
the  canned  foods  market,  as  on  other  commodity 
markets. 

Buyers,  pointing  out  the  uncertainty  of  business,  re 
fuse  to  cover  more  than  spot  needs  although  privately 


conceding  that  the  changes  of  further  widespread  de¬ 
clines  in  prices  of  the  main  packs  seem  rather  small. 
Despite  this,  price  continues  to  be  the  main  factor  in 
practically  all  sales. 

Movements  of  stocks  into  consuming  channels  con¬ 
tinue  fairly  heavy,  however,  with  the  sensationally  low 
prices  sending  canned  food  stuffs  into  homes  where 
previously  no  market  existed.  The  one  bright  spot  in 
the  present  situation  is  the  strong  foundation  that  is 
being  laid  for  future  sales  of  canned  foods. 

Asparagus — Only  moderate  bookings  of  futures  were 
reported  by  local  brokers  who  said  that  buyers  prefer 
to  keep  their  inventories  in  a  highly  liquid  position. 
Demand  for  asparagus  has  a  Arm  undertone,  however, 
and  any  improvement  in  the  general  market  condition 
would  be  quickly  reflected  in  a  spurt  in  covering  orders. 

The  strict  control  which  the  coast  packers  exert 
over  the  price  list,  as  shown  by  the  stability  of  aspara¬ 
gus  during  1931  in  the  face  of  a  declining  market,  in¬ 
dicates  that  prices  will  be  held  to  the  published  level 
although  the  packers,  as  a  group,  may  be  forced  to 
make  further  cuts  later  in  the  year  if  the  market  price 
structure  fails  to  improve. 

Grapefruit — With  reports  from  Florida  placing  the 
current  season’s  pack  at  an  estimated  total  of  but 
1,000,000  cases,  compared  with  nearly  three  times  that 
last  year,  the  future  for  this  fruit  seems  mildly  bullish. 

Prices  are  holding  around  $1,  Tampa,  for  fancy 
grapefruit,  and  buyers  refuse  to  become  excited  about 
any  higher  prices  at  the  present  time.  As  stocks  grow 
smaller,  however,  later  in  the  season,  prices  may  be 
expected  to  advance  into  higher  levels. 

The  small  pack  this  year  will  leave  the  market  in  a 
strong  position  next  season,  as  the  indicated  pack  of 
1,000,000  cases  is  just  about  what  the  yearly  consump¬ 
tion  totals.  The  market  this  year  for  the  new  pack  was 
severely  hurt  by  the  cheap  offerings  of  old  pack  carry¬ 
over. 

Tomatoes — Tri-state  packers  Armed  up  on  offerings 
with  2s  at  75  cents,  factory,  and  10s  around  $3.25,  al¬ 
though  some  shading  of  these  figures  on  a  large  enough 
uid  was  available. 

Consumption  is  holding  up  well  and  some  factors  in 
the  market  hold  that  tomatoes  could  sustain  a  moderate 
advance  in  price  within  the  next  month  or  so.  Low 
prices  of  futures  continue  to  be  cited  by  buyers  as  a 
good  reason  not  to  cover  future  needs  at  present  prices, 
but  low  opening  prices  have  been  revised  upward  in  the 
past  and  such  a  procedure  is  not  impossible  this  year. 

Canners,  despite  the  fact  that  next  year  might  bring 
prices  little,  if  any,  higher  than  prevailing  during  the 
past  year  or  so,  seem  likely  to  reap  a  higher  profit 
margin.  Production  costs  of  all  canners,  according  to 
reports,  will  be  severely  curtailed  during  1932,  thus 
affording  the  packers  a  better  profit  margin  on  the 
low  priced  goods. 

Salmon — ^The  price  control  group  continued  to  hold 
the  market  for  all  items  packed  by  its  members  un¬ 
changed  and  independent  canners  made  no  price 
changes.  Shipments  continued  of  a  routine  nature  and 
the  price  list  held  firm. 

Corn — Increased  resistance  has  come  into  the  market 
against  any  increase  in  Maine  com  prices  at  the  present 
time,  but  despite  this,  the  undertone  of  the  market 
seems  to  be  firmer.  Lower  stocks  held  in  the  ware¬ 
houses  of  the  New  England  packers  seem  to  have 
placed  them  in  a  position  where  they  can  afford  to  re¬ 
fuse  a  bid  if  they  think  it  is  too  low. 
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On  the  other  hand,  the  opponents  of  any  price  ad¬ 
vance  point  out  com  canners,  as  a  whole,  intend  to 
operate  under  sharply  curtailed  expenses  during  the 
1932  season  and  should  clean  out  stocks  even  at  a  small 
profit  so  as  to  leave  the  market  in  a  good  technical 
position  for  next  year’s  pack.  Prices  showed  no  changes 
although  concessions  on  offerings  were  available  from 
Western  packers. 

Peaches — Continued  reports  of  low-priced  offerings 
from  sources  outside  the  peach  price  control  agency 
and  under  the  published  list  of  that  organization  circu¬ 
late  in  the  trade.  Whether  buyers  are  taking  up  any 
of  these  offerings  is  not  known  and  it  is  entirely  possi¬ 
ble  that  one  or  two  cheap  offerings  is  floating  through 
the  market,  giving  the  impression  of  a  weak  price 
structure  where  there  is  none.  Prices  continue  firm. 

The  California  price  control  agency  has  made  no 
move  to  lower  any  of  its  prices  as  yet.  Reports  from 
the  coast  indicate  that  the  organization  will  continue  in 
operation  for  another  year  or  so,  in  order  to  handle  the 
almost  certain  huge  carryover  this  year.  This  report, 
however,  lacked  official  confirmation. 


CHICAGO  MARKET 

By  "OBSERVER.” 

Special  Correspondent  of  "The  Canning  Trade.” 


Working  Stocks  Low — Tomato  Market  Quiet — Corn 
Continues  Without  Interest — Peas  Selling — Asparagus 
at  New  Prices  Now  Out  of  Luxury  Class — Cherries 
Feel  Much  Better — Study  the  Market. 

Chicago,  April,  7,  1932. 

The  MARKET  —  The  advent  of  spring  and 
prospective  extraordinary  gardening  plans  every¬ 
where  is  making  all  merchandisers  of  canned 
foods  doubly  attentive  to  turning  their  stocks  rather 
than  hoard  them.  This  is  having  something  of  a 
deterrent  effect  on  volume.  However,  for  immediate 
consuming  needs  there  is  not  so  much  to  complain  about 
as  sales  appear  active  over  the  entire  assortment.  As 
usual  we  may  perhaps  expect  all  of  these  bearish  argu¬ 
ments  to  run  their  course;  the  final  end  of  it  will  be, 
however,  that  as  soon  as  the  public  gets  more  money  to 
spend  they  will  give  canned  foods  a  very  nicely  im¬ 
proved  attention ;  especially  considering  the  very  allur¬ 
ing  prices  prevailing  throughout  the  line. 

Tomatoes — Market  quiet  and  very  little  inclination 
among  buyers  to  anticipate  needs  at  present  asking 
levels;  No  2  standards  at  72i/^c,  Maryland;  75c,  In¬ 
diana  ;  65c,  Ozarks,  and  with  Utah  now  trying  to  break 
into  Eastern  markets  with  some  special  figured  prices 
on  No.  2V2  size.  A  big  potential  pack  is  looming  up  in 
the  South;  no  doubt  this  is  exaggerated  as  to  actual 
quantity  that  will  be  put  into  cans ;  but  it  is,  neverthe- 
As.  a  powerful  check  against  much  in  the  way  of 
further  advances  and  thus  becomes  a  depressing  in¬ 
fluence  on  present  asking  basis.  It  remains  to  be  seen 
whether  holders  of  stocks  at  this  late  date  have  over¬ 
stayed  the  market  or  not.  Some  canners  seem  to  be 
doubting  their  own  judgment  up  to  the  point  of  selling 
out  50%  of  holdings  at  present  basis  and  waiting  a  few 
weeks  to  see  what  the  market  may  do  thereafter. 

Corn — ^The  country  faces  a  very  heavy  carryover  into 
next  pack,  most  of  this  appears  to  be  in  the  extra  stand¬ 
ard  and  fancy  grades,  however,  as  the  big  sale  recently 


has  been  on  cheap  corn.  Here  and  there  a  canner  is  to 
be  found  who  refuses  to  operate  for  1932 ;  preferring  to 
sit  on  a  warehouse  full  of  com  until  things  get  better ; 
meanwhile,  letting  his  community  suffer  complete  loss 
resulting  from  his  cannery  operations  for  the  year. 

Too  bad  these  ups  and  downs  of  markets  have  to  re¬ 
act  to  the  final  disjointing  of  business  affairs  in  the 
cannery  towns;  but  when  sellers  will  overproduce,  and 
it  seems  that  somebody  has  got  to  wait  for  his  market. 

We  still  hear  of  No.  2  standard  corn  selling  in  many 
states  in  the  50s  and  in  most  of  the  low  freight  terri¬ 
tory  consumers  are  getting  No.  2  corn  over  the  counter 
at  a  nickle  a  can. 

Peas  Weaker-^-No.  2  standards  have  been  selling  out 
Wisconsin  a  little  cheaper  than  heretofore ;  85c,  some¬ 
times  821/^c  prices  are  reported  by  some  buyers.  F^ncy, 
near  fancy  and  extra  standard  peas  which  may  still 
be  in  canners  hands  are  available  at  substantial  con¬ 
cessions  under  sellers  previous  ideas;  all  in  keeping 
with  the  general  condition  throughout  the  grocery  field 
as  regards  higher  quality  lines  which  heretofore  yielded 
excellent  profits  up  to  the  point  where  their  production 
was  overdone. 

Next  pack  peas  give  promise  of  being  in  ample  supply 
to  meet  all  trade  requirements.  Wisconsin  prices  have 
not  yet  been  named  in  any  formal  way. 

Asparagus — The  new  opening  prices  have  been  an¬ 
nounced  by  California  packers  and  at  the  new  reduced 
levels  it  is  bringing  this  fine  item  down  out  of  the 
luxury  class  into  reach  of  the  general  public.  It  is 
especially  noticeable  that  there  is  a  very  sharp  decline 
on  the  extra  fancy  giant  asparagus ;  sellers  apparently 
realizing  that  the  spread  heretofore  maintained  above 
cheaper  grades  has  been  too  great  to  engage  consumers. 

R.  S.  P.  Cherries — Packers  speak  very  encouragingly 
of  results  secured  from  National  Cherry  Week;  one 
packer  stated  that  sales  on  No.  2  size  had  speeded  up 
three  times  what  it  was  before  the  campaign,  and  that 
many  new  outlets  on  the  No.  10  size  have  been  created 
in  retail  channels. 

Prices  are  still  very  low ;  due  to  a  desire  of  holders  to 
clean  up  warehouses;  but  no  question  but  that  new 
cherries  will  be  on  a  better  basis. 

Canners  Outlook — It  is  too  bad  that  many  one  time 
canners  do  not  fairly  discount  the  trading  conditions 
which  prevail  in  food  products  today.  They  should 
remember  that  war-time  selling  tactics  won’t  do ;  the  • 
public  will  not  support  sharp  advances,  they  will  turn 
to  some  other  food.  There  is  an  unprecendented  wave 
of  economy  going  over  the  country;  a  dollar  will  buy 
more  than  for  many  years  past.  Fancy  canned  foods 
are  just  not  selling  in  any  good  volume;  many  canners 
who  have  grown  rich  on  fancy  packs  must  change  the 
character  of  their  operations  to  meet  the  demands  of 
the  trade.  It  is  interesting  to  note  how  already  the 
carryovers  of  such  goods  are  being  re-priced  down¬ 
wards  every  week  or  two,  with  little  sales;  and  under 
these  circumstances  it  would  seem  to  be  the  part  of 
wisdom  to  plan  1932  productions  along  the  lines  that 
the  public  is  going  to  want. 


Complete  line  of  CANNING  MACHINERY 

for  any  canning  plant — 

Fruits,  Vegetables,  or  Milk. 

Write  for  general  catalog  No.  31 . 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 
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GULF  STATES  MARKET 

By  "BAYOU." 

Special  Correspondent  of  “The  Canning  Trade." 


Raw  Shrimp  Becomes  Scarce — Very  Few  Being  Packed 
— Prices  Remain  Unchanged — Oyster  Pack  Light — 
Recent  Rain  Helps  Stringless  Beans — Acreage  Light. 

Mobile,  Ala.,  April  7,  1932. 

HRIMP — ^The  shrimp  pack  is  “blowed  up,”  insofar 
as  production  is  concerned,  because  the  weather 
has  been  unfavorable  and  no  shrimp  have  been 
caught  this  past  week. 

The  shrimp  produced  on  this  coast  for  the  last  two 
weeks  have  been  medium  and  small  and  practically  no 
large  shrimp  are  to  be  had.  This  adds  to  the  problem 
of  the  fishermen,  because  the  raw  shippers  and  the 
factories  take  the  small  shrimp  very  cautiously,  due 
to  the  poor  sale  of  them.  It  is  difficult  enough  to  sell 
large,  fancy  stock  these  days  and  times,  without  having 
to  load  up  on  something  hard  to  move ;  therefore  it  is 
no  wonder  that  the  raw  shippers  and  canners  steer 
clear  of  the  small  and  medium  shrimp. 

There  are  some  markets  that  take  a  good  deal  of 
small  canned  shrimp  and  all  the  markets  take  them 
when  they  can’t  get  anything  else,  but  the  small  shrimp 
are  the  nightmare  of  the  canners,  just  the  same  because 
they  are  a  source  of  trouble  to  handle  them. 

The  trouble  starts  as  soon  as  the  small  shrimp  are 
unloaded  at  the  docks  and  the  pickers  object  to  peeling 
them,  because  they  can  pick  and  peel  three  of  four 
barrels  of  large  shrimp  in  the  same  time  that  it  takes 
them  to  go  through  the  same  operation  with  one  barrel 
of  small  ones,  besides  there  is  a  good  deal  of  waste  in 
small  shrimp  caused  by  them  getting  mashed  up  and 
cut  up;  then  too,  a  good  many  are  passed  up  and  not 
picked  by  the  pickers,  hence  they  go  to  waste,  that 
should  be  utilized.  All  in  all,  small  shrimp  is  a  very 
unsatisfactory  pack. 

From  the  standpoint  of  better  eating,  it  looks  like 
the  medium  shrimp  should  bring  the  highest  price,  but 
they  don’t  and  the  trade  pays  a  better  price  for  the 
large  shrimp,  which  are  tougher  and  certainly  not  as 
tender  and  delicious  as  the  smaller  shrimp. 

This  is  one  peculiarity  of  the  trade  that  goes  un¬ 
explained,  because  in  other  packs  like  the  beans,  okra, 
corn  and  peas,  the  medium  growth  stuff,  which  is 
tenderer  and  more  delicious  is  prefered  to  the  large, 
matured,  tough  grade.  The  price  of  canned  shrimp  is 
95c  per  dozen  for  No.  1  medium  and  $1.10  per  dozen 
for  No.  1  fancy,  f.  o.  b.  factory. 

Oysters — The  oyster  pack  is  fast  winding  up  in  this 
section,  because  oysters  are  getting  scarce  on  the  reefs 
and  the  oyster  tongers  cannot  make  anything  at  the  low 
price  that  they  are  getting  paid  for  their  oysters,  hence 
they  are  knocking  off  work.  It  was  all  right  when 
oysters  were  plentiful  on  the  reefs  and  the  oyster 
tongers  could  make  a  living,  but  now  that  the  oysters 
have  been  thinned  out,  it  takes  a  good  deal  more  time 
and  energy  to  gather  up  a  load. 

The  oyster  pack  in  this  section  has  been  light  and  if 
other  sections  had  as  light  a  pack  as  we  here,  with  any 
kind  of  good  demand,  there  is  bound  to  be  a  shortage 
of  cove  oysters  this  year. 


The  price  of  cove  oysters  was  so  low  this  year  that 
very  few  factories  ventured  to  operate  in  this  section 
and  those  that  did  run  are  hardly  any  better  off  fi¬ 
nancially  than  those  that  remained  shut  down,  as  there 
was  no  money  to  be  made  packing  oysters  this  year. 

The  price  of  cove  oysters  is  70c  per  dozen  for  five 
ounce  and  $1.40  per  dozen  for  ten  ounce,  f.  o.  b.  cannery. 

Stringless  Beans — The  rain  that  we  had  in  this 
locality  last  week  will  pep  up  the  planting  of  beans  and 
it  is  hoped  that  the  farmers  will  not  have  any  further 
set-back. 

From  present  indications,  the  acreage  that  will  be 
planted  will  be  small  and  very  few  acres  will  be  con¬ 
tracted  by  the  canners,  but  they  will  largely  depend  on 
canning  the  overflow  of  the  crop  planted  for  the  produce 
market;  therefore,  if  the  overflow  is  small,  the  bean 
pack  in  this  section  will  be  reduced  to  a  minimum  and 
if  it  is  heavy,  it  will  just  about  fit  in  with  the  prevail¬ 
ing  light  demand. 

It  is  gratifying  to  note  that  beans  moved  well  from 
this  section  during  Lent  and  those  packers  that  did 
not  completely  sell  out  of  beans,  they  have  only  a 
limited  stock  of  them  on  hand. 

There  is  no  reason  why  beans  and  turnip  greens 
should  not  be  two  of  the  biggest  sellers  in  canned  foods, 
because  advanced  methods  of  cooking  and  processing 
these  two  vegetables  enable  the  canners  to  put  out  an 
article  of  food  as  well  prepared  as  that  turned  out  by 
the  best  cooks  in  the  country,  and  the  price  is  well 
within  the  reach  of  all.  In  fact,  I  have  seen  canned 
beans  heated  up  with  a  little  ham  liquor  that  put  side 
by  side  with  freshly  prepared  beans  could  not  be  told 
apart. 

No  beans  are  looked  for  to  be  canned  until  about  the 
middle  of  June.  The  price  of  cut  stringless  beans  is 
75c  per  dozen  for  No.  2s;  $1.10  per  dozen  for' No.  2V2S, 
and  $3.50  per  dozen  for  No.  10s,  f.  o.  b.  factory. 


CALIFORNIA  MARKET 

By  “BERKELEY.” 

Special  Correspondent  of  "The  Canning  Trade.” 


New  Price  Lists  Bringing  Business — Stocks  Will  Be 
Reduced  and  the  New  Packs  Held  Within  Easy  Bounds 
— Some  Sections  Ending  on  Spinach — Pack  Will  be 
Under  Early  Estimates — Asparagus  Canning  Now 
Beginning,  Does  not  Lotdc  Promising — Normal 
Pack  of  Artichokes. 

San  Francisco,  April  7th,  1932. 

PRODUCING — ^The  revised  price  lists  recently 
brought  out  by  some  of  the  larger  packers  is  com¬ 
mencing  to  bring  in  added  business,  but  it  will 
take  some  time  to  tell  just  how  much  the  demand  will 
be  stimulated.  Some  of  the  new  prices  are  actually 
lower  than  those  that  have  been  quoted  by  small  and 
obscure  canners  in  recent  months  and  if  the  latter  are 
to  get  any  business  it  will  mean  that  they,  in  turn, 
must  make  reductions.  The  larger  interests  are 
determined  to  get  stocks  down  to  a  desirable  level  and 
will  hold  this  year’s  pack  to  a  quantity  that  can  be 
moved.  Most  of  the  lower  prices  named  of  late  have 
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been  on  fruits,  but  vegetables  have  not  escaped  the 
knife  entirely  and  many  items  are  being  sold  definitely 
below  cost. 

Spinach — The  packing  of  spinach  is  already  ap¬ 
proaching  a  close  in  some  districts  and  the  outlook  is 
for  a  pack  definitely  under  early  estimates.  The  season 
started  out  as  a  most  auspicious  one,  with  heavy  early 
rains,  but  the  late  precipitation  has  been  light  and 
continued  cold  weather  has  had  an  adverse  effect  on 
the  crop.  Canners  are  accepting  only  prime  canning 
stock  and  much  of  the  offerings  do  not  grade  up  to 
specifications.  Last  year’s  pack  was  a  light  one,  but 
there  was  sufficient  of  a  holdover  to  keep  prices  at  a 
comparatively  low  level  all  year.  Low  prices  are  still 
in  effect,  but  another  light  pack  would  undoubtedly 
have  a  strengthening  influence. 

Asparagus — Canners  are  commencing  operations  on 
asparagus,  but  the  season  does  not  look  like  a  very 
promising  one.  Prices  are  the  lowest  in  fifteen  years 
and  in  addition  there  will  be  another  slashing  curtail¬ 
ment  in  output.  Several  canneries  will  not  be  operated 
and  none  will  operate  to  capacity.  Some  canners  will 
operate  entirely  on  stock  from  their  own  fields  and 
much  less  grass  will  be  purchased  in  the  open  market 
than  formerly.  The  1929  pack  of  canned  asparagus 
amounted  to  2,672,637  cases  and  that  of  1930  was 
2,663,191  cases.  Last  year’s  output  was  sharply  cut 
to  1,747,499  cases  and  for  a  time  it  was  believed  that 
a  complete  cleanup  could  be  made.  Such  has  not 
proved  the  case,  however,  and  it  is  proposed  to  hold 
this  year’s  pack  to  about  1,000,000  cases.  The  crop  is 
all  that  might  be  desired  and  a  considerable  portion  of 
this  will  not  be  harvested. 

Artichokes — The  packing  of  artichokes  is  under  way 
and  promises  to  be  about  the  same  as  in  recent  years. 
While  artichokes  are  a  favorite  vegetable  in  California, 
they  are  almost  a  total  stranger  in  canned  form  and 
few  realize  that  the  canned  product  is  to  be  had.  The 
output  is  only  about  ten  thousand  cases  a  year  and 
packing  is  confined  to  about  five  firms,  including  the 
Pratt-Low  Preserving  Co.,  Santa  Clara;  the  Barron- 
Gray  Co.,  San  Jose ;  the  San  Martin  Co.,  San  Martin ; 
The  Santa  Cruz  Company,  Davenport,  and  the  Salinas 
Valley  Company  at  Salinas.  Artichokes  are  available 
most  of  the  year,  but  canning  is  done  in  the  spring  and 
usually  in  conjunction  with  the  canning  of  spinach. 
The  handling  of  this  vegetable  is  quite  a  problem. 
First,  the  heavy  outer  shell  leaves  are  removed  and 
then  the  vegetable  is  run  through  a  hot  solution  of 
citric  acid.  A  second  bath  is  for  the  removal  of  the 
solution.  The  artichokes  are  then  trimmed  to  the 
proper  size,  placed  in  cans  and  cooked.  The  solution 
is  used  for  purposes  of  sterilization,  since  cooking  to 
give  perfect  sterilization  to  the  hearts  would  leave  the 
product  mushy.  While  some  of  the  pack  is  purchased 
for  home  use,  most  of  it  finds  its  way  into  the  hotel  and 
restaurant  trade. 

In  Court — In  a  suit  filed  last  week  in  the  Superior 
Court  at  San  Francisco,  A.  H.  Nielsen,  head  of  a  local 
packing  concern,  complains  that  the  Market  Wholesale 
Grocery  Company,  of  Los  Angeles,  contracted  for  5,000 
cases  of  tomato  juice  in  February,  1931,  and  that  it 
later  refused  to  accept  the  consignment.  The  packer 
wants  the  court  to  order  the  grocery  company  to 
arbitrate,  as  agreed  in  the  contract. 


The  liner  Shinyo  Maru,  which  reached  the  port  of 
San  Francisco  the  last  day  of  March  had  5,000  cases  of 
Japanese  canned  crab  meat  aboard,  the  largest  ship¬ 
ment  of  the  year,  so  far. 

The  export  business  of  the  Jacobson  Shealy  Com¬ 
pany,  Inc.,  124  Spear  street,  San  Francisco,  has  neces¬ 
sitated  the  additions  to  the  personnel  and  Joseph 
Geitner  has  been  placed  in  charge  of  this  division  and 
of  the  entire  sales  staff,  as  well.  In  addition,  he  has 
been  made  a  director  of  the  company.  Mr.  Geitner  is 
well  known  in  this  field,  having  for  years  acted  as 
manager  of  the  canned  foods  department  of  Haas 
Bros.  Later  he  served  as  district  manager  for  the 
California  Packing  Corporation  at  Kansas  City.  He 
has  also  been  with  Gowan,  Lenning  &  Brown,  of  Du¬ 
luth.  Of  late  he  has  been  Western  manager  of  the 
United  Buyers’  Corporation.  Offices  of  the  United 
Buyers’  Corporation  have  been  moved  to  the  home  of 
the  Jacobson  Shealy  Company,  Inc.,  and  will  continue 
to  operate  as  heretofore  under  the  management  of  Mr. 
Geitner. 

Spokesmen  for  fruit  and  vegetable  canners  appeared 
last  week  before  the  California  State  Railroad  Com¬ 
mission  and  expressed  opposition  to  any  regulation 
that  would  hamper  the  free  movement  of  truck  carriers 
during  the  canning  season.  Irving  Lyons,  traffic  direc 
tor  of  the  California  Packing  Corporation,  testified  that 
the  railroads  cannot  give  special  transportation  serv¬ 
ice  at  seasonal  periods  unless  they  have  assurance  of 
heavy  tonnage.  He  declared  that  the  canning  industry 
relies  on  trucks  and  would  be  injured  by  regulation 
that  would  hinder  the  speedy  movement  of  ripe  fruit 
and  vegetables  from  orchard  and  farm  to  the  canneries. 

Considering  New  Cannery — ^The  Western  Canning 
Company.  Ltd.,  is  considering  the  erection  of  a  can¬ 
nery  at  Chico,  Cal. 

Incorporated — ^The  Delta  Canneries,  Inc.,  has  been 
incorporated  at  Stockton,  Cal.,  with  7,500  shares  of 
stock  of  no  par  value.  The  incorporators  are  A.  F. 
Donaldson,  Stockton;  W.  E.  Thomas,  Oakland,  and  F. 
Steinbauer,  San  Francisco. 

Buys  Brokerage  Business — ^The  brokerage  business 
of  the  Morris-Nellis  Co.,  of  San  Francisco,  Cal.,  has 
been  taken  over  by  the  Percy  F.  Morris  Co.  The 
change  is  one  in  name  only,  the  principals  being  the 
same.  Percy  F.  Morris  has  been  a  member  of  the  firm 
since  its  organization  and  has  owned  it  outright  since 
the  retirement  and  the  subsequent  death  of  his  former 
associate,  George  W.  Nellis.  The  firm  makes  a  specialty 
of  tomato  products. 
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What  Canned  Foods  Distributors  are  Doing 

Snider  Packing  Shows  Heavy  Loss  For  The  Year — Purchase  of  Baltimore  Grocery ^.Chain 
Makes  American  Stores  Largest  in  Area. 


NIDER  PACKING  SHOWS  HEAVY  LOSS  FOR  1931— 
Operations  of  the  Snider  Packing  Corp.  and  subsidaries 
for  the  fiscal  year  ended  January  31,  resulted  in  a  net  loss 
of  $1,673,755  after  all  charges,  taxes  and  inventory  adjustments 
for  the  period,  compared  with  a  net  loss  of  $119,747  in  the  pre¬ 
ceding  twelve  months,  according  to  the  annual  report  of  the 
company  issued  recently. 

Sales  showed  an  increase  of  approximately  3  per  cent  in  unit 
volume  over  the  1930  fiscal  period,  while  the  aggregate  dollar 
volume  of  sales  declined  approximately  19  per  cent,  the  report 
continued. 

Current  liabilities  were  off  $174,037  from  the  preceding  year, 
while  current  assets  dropped  $1,422,527.  The  result  of  the  1931 
operations,  therefore,  was  a  decrease  of  $1,248,491  in  net  work¬ 
ing  capital.  The  major  portion  of  this  shrinkage  in  the  net 
working  capital,  the  company  reported,  was  due  to  the  decline  in 
prices  of  canned  foods  during  the  year. 

As  of  January  31,  last,  the  company’s  inventory  of  finished 
stock  of  canned  foods  totalled  2,202,809  cases  of  goods,  valued 
at  $3,973,141,  compared  with  2,243,683  cases,  valued  at  $4,797,671 
on  the  same  1931  date,  a  decline  of  824,530,  or  more  than  17 
per  cent. 

Although  every  effort  was  made  in  the  1931  pack  season  to 
reduce  manufacturing  costs  to  the  minimum,  James  Moore, 
president,  declared,  it  now  seems  probable  in  view  of  the  con¬ 
tinued  fairly  steady  decline  in  commodity  prices  generally 
and  the  weakness  during  the  past  three  or  four  months  in  prices 
of  canned  foods  that  the  company  may  be  forced  to  take  a 
further  loss  on  the  inventory  carried  over  from  the  fiscal  year 
ended  January  31,  last,  into  the  current  fiscal  year.  To  provide 
for  this  contingency,  he  continued,  the  board  of  directors  has 
deemed  it  advisable  to  set  up  a  reserve  of  $500,000  against 
possible  inventory  loss. 

“Corporations  in  the  canning  industry,”  the  report  pointed  out, 
“are  in  the  position  of  having  to  manufacture  the  major  portion 
of  their  products  during  a  short  summer  season.  Consequently 
manufacturing  costs  are  largely  governed  by  the  level  of  prices 
for  raw  material,  labor  and  supplies  during  that  season.  De¬ 
clines  during  the  remainder  of  the  year  in  the  general  level  of 
prices  tend  to  weaken  the  prices  which  such  corporations  receive 
for  their  product,  although  there  is  no  means  of  further  reducing 
manufacturing  costs  until  the  next  packing  season.’' 

Consequently,  it  was  pointed  out,  in  periods  of  general  de¬ 
clining  prices,  the  industry  faces  substantial  inventoi'y  losses. 
As  against  this,  in  periods  of  rising  prices,  the  reverse  is  true 
and  a  corresponding  benefit  should  accrue  to  the  industry. 

Plants  and  equipment  were  reported  to  be  in  good  condition 
and  capable  of  producing  “as  fine  a  quality  of  goods  as  at  any 
time  in  the  past.”  Products  of  the  company’s  canneries  have 
been  maintained  in  quality,  and  those  on  hand  at  the  close  of 
the  year  appear  to  be  conservatively  valued,  after  deducting 
the  reserve  set  up  against  possible  inventory  loss,  and  giving 
consideration  to  the  current  low  prices  for  canned  foods. 

“If  the  corporation’s  present  position  is  not  further  em- 
barassed,  it  is  the  opinion  of  the  officers  and  directors  of  the 
company  that  it  can  continue  to  function,  and  if  the  long  de¬ 
cline  in  prices  for  its  products  should  terminate  with  the  current 
fiscal  year,  it  will  be  able  not  only  to  carry  on,  but  to  produce  a 
satisfactory  profit.  Although  working  capital  has  shown  a 
substantial  decline,  the  corporation’s  present  net  working  capital 
appears  sufficient  for  its  needs,  due  largely  to  the  increasing 
efficiency  of  each  dollar  of  working  capital;  that  is,  the  lower 
price  level  for  raw  materials,  labor  and  supplies  compensates  to 
a  large  extent  f9r  the  net  decrease  in  working  capital.” 


It  has  been  impossible  under  present  market  conditions  to 
arrange  the  refinancing  of  the  $2,598,000  of  6  per  cent  con¬ 
vertible  gold  notes  due  on  May  1,  next,  the  company  reported, 
and  in  order  to  meet  this  situation,  a  reorganization  committee 
has  been  formed,  representing  the  largest  holders  of  five-year 
6  per  cent  notes,  the  preferred  and  common  stocks. 

The  committee,  composed  of  Messrs.  C.  M.  Miller,  W.  G.  Mann, 
B.  C.  Olney,  George  E.  Warren  with  Mr.  A.  M.  White,  of  40 
Wall  St.,  New  York  City.,  secretary,  announced  a  reorganiza¬ 
tion  plan  on  January  15,  last,  which  was  unanimously  approved 
by  the  board  of  directors  of  the  company. 

Assuming  that  the  cooperation  of  the  noteholders  and  the 
stockholders  assures  the  success  of  the  refinancing,  the  corpora¬ 
tion  should  be  in  a  position  to  handle  its  operations  in  a  manner 
consistent  with  trade  conditions  and  share  in  the  betterment  in 
general  business  which  is  now  foreseen,  Mr.  Moore  concluded. 

Purchase  of  Baltimore  Grocery  Chain  Makes  American  Stores 
Largest  in  Area — The  recent  purchase  of  the  J.  W.  Crook  Stores 
Co.,  which  operated  a  chain  of  approximately  180  stores  in 
Baltimore  and  the  surrounding  area,  by  the  American  Stores 
Co.  made  the  latter  company  the  largest  chain  grocery  store 
operator  in  the  Baltimore  area  as  it  previously  operated  about 
125  stores  there. 

The  Crook  chain,  founded  by  J.  W.  Crook,  Sr.,  was  one  of  the 
first  grocery  chains  operated  in  the  United  States.  The  chain, 
at  the  time  of  his  death  in  1927,  operated  about  150  stores  in 
Baltimore  and  the  surrounding  territory  which  increased  to  180 
units  under  the  operation  of  the  Safe  Deposit  &  Trust  Co.,  of 
Baltimore,  trustee. 

The  purchase  of  the  chain  was  announced  at  the  Philadelphia 
office  of  American  Stores,  which  is  a  Pennsylvania  corporation, 
and  confirmed  rumors  which  had  been  current  for  some  time 
that  American  Stores  would  purchase  the  Baltimore  organiza¬ 
tion.  Company  officials  refused  to  make  public  the  price  paid 
for  the  Southern  chain,  although  rumor  placed  the  total  around 
$400,000.  Confirmation  of  the  figure  was  unobtainable. 

The  sale  will  become  effective  April  12,  following  an  inventory 
on  April  11,  it  was  learned  in  Philadelphia,  and  the  final  sales 
figure  will  undoubtedly  be  influenced  by  the  results  of  this 
inventory. 

American  now  operates  about  300  stores  in  the  Baltimore 
division,  which  includes  Maryland  and  lower  Pennsylvania  and 
lower  Delaware,  of  which  125  units  are  in  Baltimore.  Follow¬ 
ing  the  purchase  of  the  Crook  chain,  the  company  will  have  450 
stores  in  this  district  and  approximately  2,957  units  in  the 
entire  chain.  American  Stores  recently  built  an  addition  to 
its  Baltimore  warehouse  and  has  enlarged  the  bakery  connected 
with  it  to  take  care  of  any  possible  expansion. 

American  Stores  hopes  to  build  up  the  chain,  Samuel  Robinson, 
president  of  the  company,  declared  in  commenting  on  the  deal. 
This  may  necessiate  the  closing  of  some  of  the  stores  of  each 
chain,  where  both  have  stores  in  one  location,  although  there 
will  be  comparatively  few  closings,  it  was  said. 

The  company  has  gone  in  for  moderate  expansion  during  the 
past  year  or  so,  taking  over  units  in  Syracuse  in  upper  New 
York  State  and  laying  the  base  for  future  expansion  in  that 
territory  with  the  enlargement  of  warehousing  and  distributing 
facilities. 

Operating  principally  throughout  the  tri-state,  American 
Stores  seems  to  be  on  the  verge  of  expanding  its  operations  to 
take  in  more  territory  and  also  expand  in  territory  already 
occupied  by  the  chain. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKiires  corrected  by  these  Brokers :  IThomas  J.  Meehan  &  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  fin  column  beaded  “N.  Y.”  indicates  f.  o.  b.  factory. 


Canned  Vegetablea 

Balto.  N.Y. 

ASPARAGUS*  (California) 


White  Mammoth,  No.  2^ .  3.75 

Peeled.  No.  2% . 

Large,  No.  2^^ .  3.60 

Peeled,  No.  2% . 4.60 

Medium,  No.  2Vi .  3.25 

Green  Mammoth,  No.  2% .  3.26 

Medium,  No.  2% . 

Small,  No.  2% . 

Tips,  White.  Mammoth,  No.  1  sq .  3.60 

Small,  No.  1  sq .  2.85 

Green  Manunoth,  No.  1  sq .  3.10 

Small.  No.  1  sq .  2.70 


BAKED  BEANSt 

16  . . 45  . 

No.  2%  . 96  . 

No.  10  .  2.76  . 

BBANS6 

Stringless  Stand.  Cut  Green.  No.  2  .60  .67% 

Standard  (Jut  Green,  No.  10 .  3.60  3.00 

Standard  Whole  Green,  No.  2 . 90  .06 

Standard  Cut  Wax,  No.  2 . 65  . 

Standard  Cut  Wax.  No.  10 .  3.60  . 

Red  Kidney  Standard,  No.  2 . 70  . 

Standard,  No.  10 .  2.76  . 

LIMA  BEANS3  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.40  1.10 

No.  10  .  7.60  . 

No.  2  Medium  Green .  1.20  . 

No.  10  .  6.00  . 

No.  2,  Green  and  White . 75  . 

No.  10  .  4.60  . 

No.  2,  Fresh  White . 60  .60 

No.  10  .  3.60  . 

Soak^,  No.  2 . 70  ........ 

BEETSt 

.Baby,  No.  2 - 1.40  - 

Whole.  No.  2 .  1.10  . 

Whole,  No.  3 -  1.10  - 

Whole.  No.  10 .  3.60  3.75 

Cut,  No.  2 . 75  .85 

Cut.  No.  10 .  2.86  - - 

Diced,  No.  10 . 3.76  - 


CANNED  VEGETABLES— Continued 


Balto.  N.Y. 

SAUER  KRAUT* 


Standard,  No.  2 . 

No.  2V,  . : . 80  .75 

No.  3  .' . 85  . 

No.  10  .  2.66  2.66 

SPINACH* 

Standard,  No.  2 . 76 

No.  2%  .  1.10  . 

No.  3  .  1.25  1.16 

No.  10 .  3.60  3.60 

SUCCOTASH* 

Standard  Green  Com,  Fresh  Limas, 

No.  2 . 75  . 

Standard  Green  Cora,  Dried  Limas, 

No.  2 . 70  . 

(Triple)  No.  2  (with  tomatoes) .  1.10  . 

SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  factory . 80  . 

No.  2%  . 86  .90 

No.  3  .  1.00  . 

No.  10  .  3.00  3.00 


TOMATOES* 

Extra  Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

P.  6.  B.  County. _ _ _ 

No.  10  . . . 

F.  O.  B.  County . 

Standard,  No.  1 . 

F.  O.  B.  County . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . 

F.  O.  B.  County . 


.67%, 


.55 

.55 

.85 

.30 

1.26 

1.20 

3.60 

3.40 

.62% 

.52% 

.76 

.75 

.76 

1.16 

1.15 

1.15 

3.36 

3.26 

3.25 

TOMATO  PUREE*  (F.  O.  B.  Factory) 
Standard,  No.  1,  Whole  Stock . 50  .40 


No.  10,  Whole  Stock .  2.26 

Standard,  No.  1  Trimmings . 60  . 

No.  10  Trimmings . 


CANNED  FRUITS— Continued 

Balto.  N.Y. 

PEACHES* 

Califoraia  Standard,  No.  2%,  Y.  C.  1.40  1.40 


Choice,  No.  2%,  Y.  C . " .  1.70  1.60 

Fancy,  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1 . 90  . 

Seconds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  3 . 

Peeled,  No.  10 .  4.26  . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2% .  1.60  1.50 

Sliced  Standard.  No.  2% .  1.45  1.35 

Sliced,  Extra,  No.  2 .  1.16 

Sliced  Standard,  No.  2 .  1.00 

Shredded,  Syrup.  No.  10 . 

Crushed,  Extra,  No.  10 .  4.25  4.26 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . 


RASPBERRIES* 

Black  Water,  No.  2 . 

Red,  Water,  No.  2 . 

Black,  Syrup,  No.  2 . 

Red,  Syrup,  IJo.  2 . 

Red,  Water,  No.  10 . 

STRAWBERRIES* 

Preserved,  No.  1 .  ■ . 

Preserved,  No.  2 .  ....... 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 . 

FRUITS  FOR  SALAD* 


Fancy,  No.  2% .  2.60 

No.  10s  .  9.60 


Canned  Fish 

HERRING  ROE* 


10  oz . 70 

17  oz . 80 

19  oz . 90 


CARROTS* 

Standard  Sliced,  No.  2 . 76  ...-™ 

Sliced,  No.  10 .  3.60  . . 

Standard  Diced,  No.  2................~ . 66  ....._ 

Diced.  No.  10 — . .  3.86 - 

CORN* 

Golden  Bantam,  Fancy,  No.  2 . 85 

Extra  Standard,  No.  2 . 

Extra'  Standard.  No.  10 . 

Shoepeg,  Fancy,  No.  2 . 70  . 

^tra  Standard,  No.  2 . 65  . 

Standard,  No.  2 . 60  .60 

Standard,  No.  10 . — 

Crushed,  Fancy,  No.  2 . 75  . 

Extra  Standard,  No.  2 . 62% . 

Standard,  No.  2 . 60  .60 

Standard,  No.  10 .  3.75  4.25 

HOMINY* 

Standard  Split,  No.  3 .  1.00  ........ 

Split,  Np.  10 . 3.00  - 

MIXED  VEGETABLES* 

Standard  No.  2 . 82% . 

No.  10  . 4.26  - 

Fancy,  No.  2. — _ .... - — - -  1.06  ....... 

No.  10  . 6.00  - 

OKRA.  AND  TOMATOES* 

Standard,  No.  2 . 76  . 

No.  10  . 

PEAS* 

Petit  Pois,  Is . 70  . 

No.  2  Fancy  Sweets,  2s .  1.66 

No.  3  Fancy  Sweets,  2s .  1.60 

No.  4  Fancy  Sweets,  2s .  1.26 

No.  6  Fancy  Sweets,  2s .  1.80 

Nu.  5  Std.  Sweets,  2s .  1.00 

No.  4  Early  June,  Is .  1.10  .85 

No.  1  Std.  Alaskas,  2s .  1.10  . 

No.  2  Std.  Alaskas,  2s .  1.00  . 

No.  3  Std.  Alaskas.  2s . 92%  1.00 

No.  4  Std.  Alaskas,  2s . 87%  1.06 

No.  2  Std.  Alaskas,  lOs . — 

No.  3  Std.  Alaskas,  10s .  4.75  5.25 

No.  4  Std.  Alaskas,  10s .  4.50  5.00 

PUMPKIN* 

Standard.  No.  2% . 90  t.90 

No.  3 . 1.00  t.96 

No.  10 _ 3.00  *3.00 


Canned  Fruits 

APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

Michigan,  No.  10 . 

New  York,  No.  10 . 

Pennsylvania,  No.  10.  water . 

Pa.,  No.  3 . 

Pa.,  No.  10,  solid  pack . 

APRICOTS*  (California) 


Standard,  No.  2% . 1.60  1.40 

Choice,  No.  2% .  1.80  1.65 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . 

No.  10,  water .  3.75  . 

No.  2,  Preserved .  . . 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine,  No.  2 . .  1.60 

No.  10 .  6.60  4.50 

CHERRIES* 


Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

Extra  Preserved,  No.  2 . 

N.  Y.  Fancy,  Red  Pitted,  No.  10....  4.25  . 

California  Standard,  2% .  1.90 

Choice,  No.  2% .  2.25 

Fancy,  No.  2%..„ . 2.60 


GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 


8  oz . 55  . 

No.  2 .  1.10  1.00 

No.  5  .  3.30  . 

No.  1  Juice . 66  . 

No.  6  Juice .  3.26  - 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup..  .95  . 

Fancy,  No.  2% .  1.40  . 

California  Bartletts,  Standard  2%..  2.40  1.76 

Fancy  . .  3.16 

Choice  . 2.76  1.96 

Standard  No.  10 .  6.60  6.26 


LOBSTER* 


Flats,  1-lb.  cases,  4  doz . 

%-ib.  cases,  4  doz .  3.26 

%-lb.  cases,  4  doz. . . .  1.60 

OYSTERS* 

Standards,  4  oz . 

6  oz .  1.00  tl.lO 

8  oz . 

10  oz .  2.00  *2.20 

Selects,  6  oz .  2.26  . 

SALMONS 

Red  Ala'skas,  Tall,  No.  1 .  2.45  2.25 

Flat,  No.  % .  1.70  . 

Cohoes,  Tall,  No.  1 . 1.86  . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  % . 80  1.00 

Pink,  Tall,  No.  1 .  1.00  . 

Sockeye  Flat,  No.  1 .  3.35  . 

Flat,  No.  % . 76  . 

Chums.  Tall  . 92%  .97% 

Medium,  Red,  Tall .  1.42% . 

SHRIMPS 

Dry,  No.  1 .  1.40  . 

Wet,  No.  1,  Large .  1.26  1.00 

SARDINESS  (Domestic),  per  case 

%  Oil,  keyless .  *3.15 

%  Oil,  keys .  *3.80 

%  Oil,  Tomato,  Carton .  •*4.20 

%  Oil,  carton .  *4.20 

%  Mustard,  Keylesa— *3.20 

%  Mustard,  Keyless .  *3.00 

California  Oval,  No.  1,  48’s .  3.00  *2.96 

TUNA  FISHS  (California),  per  case 

White,  %s  .  7.30  . 

White,  Is  .  13.66  13.00 

Blue  Fin,  % .  6.75 

Blue  Fin.  Is .  12.50 

Striped,  %8  .  3.76  . 

Striped,  %8 .  6.10  6.26 

Striped.  Is - — _ _ 3.86  11.60 

Yellow,  %s.  Fancy . . . .  4.66  . 

Yallowa,  %s,  Fanar«»~.. _ _ _  7.30  6.60 

Yellow,  Is . 13.66  12.60 
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HIGH  SPEED  AUTOMATIC 
CAN  MAKING  MACHINERY 

The  No'Spill  Sealer 

** Bliss-Pacific**  No,  81  Double  Seamer 

This  high  speed  machine  is  ar¬ 
ranged  for  both  can  shop  and  can¬ 
nery.  It  seals  cans  with  a  remark¬ 
able  absence  of  spills,  jams  or  tie 
ups.  Arranged  with  marking  de¬ 
vice  if  desired.  In  successful  oper¬ 
ation  for  a  number  of  years  these 
machines  have  demonstrated 
their  superiority.  Details  on  re¬ 
quest. 

Builders  of  the  300  a  minute  line 

E.  W.  BLISS  CO. 

Xnlfft  nffiroK  /  Detroit.  Cleveland,  Chicago,  Cincinnati, 

\  Philadelphia,  New  Haven,  Rochester 


SMILE  AWHILE 

There  it  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


OUT  OF  LUCK 
Lady — Why  are  you  crying? 

Boy — My  aunt  has  fallen  down  the  stairs. 

Lady — But  she  will  soon  get  better. 

Boy — I  know,  but  my  little  sister  saw  her  fall  and  I 
didn’t. 


ANCIENT  DISCOVERY 

Tom — I  have  discovered  a  great  labor-saving  device. 
Dick — I  always  said  you  were  a  genius.  What  is  it  ? 
Tom — I  am  going  to  marry  a  heiress. 


COULDN’T  ESCAPE 

Wourtney — Did  you  have  any  experience  with  sharks 
while  at  Miami? 

Cinchell — Yes,  I  stayed  in  my  hotel  room  all  the  time 
and  even  there  they  got  me. 


RUBBING  IT  IN 

Dad — Look  here,  my  dear,  I  don’t  mind  your  sitting 
up  late  with  that  young  man  of  yours,  but  I  do  object 
to  him  walking  off  with  my  morning  papers! 


SOLVED 

Customer — Have  you  any  eggs  you  can  guarantee 
that  there  are  no  chickens  in  ? 

Dealer  (after  a  pause) — Yes,  sir,  of  course  we  have 
duck’s  eggs. 


WE  HAVE  OUR  TROUBLES 
Caller — Look  here,  I  want  to  see  you  about  this 
paragraph  announcing  my  resignation  from  the 
Chamber  of  Commerce. 

Editor — But  it’s  quite  true,  isn’t  it? 

Caller — Quite.  But  I  should  like  you  to  explain  why 
you’ve  printed  it  under  “Public  Improvements.” 


HUSHED 

Granny — You  are  not  the  real  you  when  you  use 
paint  and  powder  and  lipstick,  Dottie  1 

Dottie  (modern  miss) — And  what  were  you  when 
you  wore  bustles.  Granny? 


A  GOOD  PRESCRIPTION 

She — Doctor,  you  told  me  to  show  you  my  tongue, 
but  you  haven’t  even  looked  at  it. 

Doctor — No,  it  was  only  to  keep  you  quiet  while  I 
wrote  the  prescription. 


TOOK  HER  LITERALLY 

The  colonel’s  wife  sent  the  following  note  to  Captain 
Green : 

“Colonel  and  Mrs.  Brown  request  the  pleasure  of 
Captain’s  Green’s  company  to  dinner  on  the  twentieth.” 

Captain  Green’s  reply  gave  her  a  shock.  It  read  as 
follows : 

“With  the  exception  of  four  men  on  leave  and  two 
men  sick.  Captain  Green’s  company  has  great  pleasure 
in  accepting  your  invitation.” 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CAN  WASHING  MACHINES. 


ADJUSTER,  for  Chain  Dericea. 

Hamachek  Mach.  Co.,  Kewa\inee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
ASPARAGUS  MACHINERY. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

BEAN  CUTTERS,  Stringleaa. 

Burton  Cook  &  Co.,  Rome.  N.  Y. 

BEAN  SNIPERS. 

Chiaholm-Ryder  Co.,  Niagara  Falls,  N,  Y. 

BEET  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp..  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Baskets,  Wire,  Scalding.  Pickling,  etc.  See  Can¬ 
nery  Supplies. 

BEETS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapmam  Co..  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 
BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Mach.  Co.,  Salem,  _N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES,  Steam. 

Edw.  Renneburg  &  Sons  Co..  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Slaysman  &  Co.,  Baltimore. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOTTLERS’  MACHINERY. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

BOXEIS,  Corrugated  Paper. 

BOX  (Corrugated)  SEALING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltmire. 

Boxes,  Corrugated  Paper.  See  Cor.  Paper  Prod. 
BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS.  Oil,  Gas  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Ins.,  Baltimore. 

BY-PRODUCTS,  Machinery. 

Edw.  Renneburg  &  Sons  Co.,  Baltimore. 

Cabbage  Machinery.  See  Kraut  Mchy. 

CAN  COUNTERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS*  MACHINERY. 

Bl.  W.  Bliss  &  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicargo. 

Slaysman  A  Co.,  Baltimore. 

Can  Markers.  See  Stampers  and  Markers. 
CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  O. 

Metal  Package  Corp.,  New  York-Baltimors. 

Phelps  Can  Co.,  Baltimore. 

Phillips  Can  Co.,  Cambridge,  Md. 


Hansen  Cang.  Mchy.  Corp.,  Cedarburg.  Wis. 
CANNERY  SUPPLIES. 

Ayars  ach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  R  bins  &  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Slaysman  £  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 
CAPPING  MACHINES,  Soldering. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 
CARRIERS  AND  CONVEYORS.  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 

Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Graviety,  Spiral.  See  Carriers. 
CLEANING  AND  GRADING  MACHY.,  Fruit. 

Berlin-Chapman  Co.,  Berlin  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CLOSING  MACHINES.  Open  Top  Cans. 

E.  W.  Bliss  £  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  £  Co.,  Baltinmre. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 

CONVEYORS  AND  CARRIERS.  Cannera. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  £  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COOKERS.  (k>ntinnous.  Agitating. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  £  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Mach.  Co.,  Salem,  N.  J.  .  . 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  (Warburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  SHAKERS. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 


CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  M  rral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

CORRUGATED  FIBRE  SHIPPING  CASES. 

(XIRRUGATED  PAPER  PRODUCTS  (Boxes. 
Bottle  Wrappers,  Eltc.). 

U.  S.  Prt.  £  Litho.  Co.,  Cincinnati,  O. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

CRATES.  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  fi  Sons  Co.,  Baltimore. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Zastrow  Mach.  Co.,  Baltimore. 

Cutters,  Corn.  See  Corn  Cutters  . 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Burton,  Cook  £  Co.,  Rome,  N.  Y. 

CULTUREIS,  Inoculation. 

Straburger  £  Siegel,  Baltimore. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies,  Cap.  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
DRYEIRS,  Drying  Machinery. 

Edw.  Renneburg  £  Sons  Co.,  Baltimore. 

Slaysman  £  Co.,  Baltimore. 

Employers’  Time  Checks.  See  Stencils. 
ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  linl. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Spragme-Sells  Corp.,  Hoopeston,  HI. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  £  Sons  Co.,  Builiniore. 

EXHAUST  BOXES. 

Ayars  Mach.  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

Zastrow  Mach.  Co.,  Baltimore. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food(  not  herroelie- 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

U.  S.  Prt.  £  Litho.  Co.,  Cincinnati,  Ohio. 

FIBRE  PRODUCTS,  Boxes,  Boxboards,  Ete. 

U.  S.  Printing  £  Litho.  Co.,  Cincinnati,  Ohio. 
Fillers  and  Cookers.  See  Corn  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 

FILLING  MACHINES.  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  £  Co.,  Inc.,  Baltimora 
Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Syruping  Maeh. 
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WHERE  TO  BUY— Continued 


FINANCING  AND  WAREHOUSING. 

Guardian  Warehousing  Co..  Chicago. 

Terminal  Warehouse  Co.,  Baltimore. 

FINISHING  MACHINES,  Catoup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Friction  Top  Cans.  See  Cans,  Tin. 

Fruit  Graders.  See  Clean.  &  Grad.  Mchy.,  Fruit. 
Fruit  Parers.  See  Pacing  Machines. 

Fruit  Presses.  See  Cider  Makers’  Machinery. 
Gasoline  Firepots.  See  Cannery  Supplies. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Corn  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hollers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

INOCULATION,  for  Peas,  Etc. 

Strasburger  &  Siegel,  Baltimore. 

INSURANCE,  Canners. 

Canners’  Elxchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoo];>eston,  111. 

KETTLES,  Copper,  Plain  or  Jacketed. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 
KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Edw.  Renneburg  &  Sons  Co..  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

KNIVES.  Miscellaneous. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

KRAUT  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp..  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

Sprague-Sells  Corp.,  Hoopeston,  IH. 

LABEL  MANUFACTURERS. 

R.  J.  Kittredge  &  Co.,  Chicago. 

National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  I>oeller  Co.,  Baltimore. 

U.  S.  Printing  and  Litho.  Co.,  Cincinnati. 

LABORATORIES,  for  Analyses  of  Goods,  Bte. 
National  Canners  Assn.,  Washington,  D.  C. 
Strasburger  ft  Siegel,  Baltimore. 

Markers,  Can.  See  Stampers  and  Markers. 
Marmalades,  Machinery.  See  Pulp  Machinery. 
MILK  CONDENSING  AND  CANNING  MCHY. 
Ayars  Machine  Co.,  Salen^  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Molasses  Filling  Machines.  See  Filling  Mach. 
OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wit. 

£klw.  Renneburg  ft  Sons  Co.,  Baltimore. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Packers’  Cans.  See  Cans. 

Pails,  Tube,  etc..  Fibre.  See  Fibre  Cent. 

Paper  Boxes.  See  Currog.  Paper  Preduets. 

PARING  MACHINES. 

Sinclair-Scott  Co.,  Baltimore. 

PASTE.  CANNERS’. 

A.  K.  Robins  ft  Co.;  Inc.,  Baltimore. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niao^ara  Falls,  N.  Y. 
Continental  Seed  Co.,  Toledo,  Ohio. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

PECTIN,  Apple,  Powdered. 

Speas  Mfg.  Co.,  Kansas  City,  Mo. 

PEELING  KNIVES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Peach  and  Cherry  Pitters.  See  Fruit  Pitters. 
PEELING  MACHINES. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Perforated  Sheet  Metal.  See  Sieves  and  Screens. 
Picking  Boxes,  Baskets,  Etc.  See  Baskets. 
Picking  Belts  and  Tables.  See  Pea  Can.  Mchy. 

PINEAPPLE  MACHINERY. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Zastrow  Mach.  Co.,  Baltimore. 

Platform  and  Wagon  Scales.  See  Scales. 
Picking  Belts  and  Tables.  See  Pea  Machinery. 
Power  Presses.  See  Can  Makers’  Machinery. 
Power  Transmission  Machinery.  See  Power 
Plant  Equipment. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A-  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Berlin-Chapman  Co.,  Berlin.  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HL 

PUMPS.  Air.  Water.  Brine,  Syrup. 

A.  K-  Robins  ft  Co.,  Inc.,  Baltimore. 

Slayman  ft  Co.,  Baltimore. 

Retort  Crates.  See  Kettles,  Process. 

Rubber  Stamps.  See  Stencils. 

Saccharometers  (syrup  testers).  See  Cany,  Sup. 

SALT  DISTRIBUTINIG  MACHINE. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

SEALING  MACHINES,  Box. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sanitary  (open  top)  Cans.  See  Cans. 

Sardine  Knives  and  Scissors.  See  Knives. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  IlL 
Scalding  and  Picking  Baskets.  See  Baeskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners*,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

J.  B.  Rice  Seed  Co.,  Cambridge,  N.  Y. 

Separators.  See  Pea  Canning  Mchy. 

Sealing  Machines,  Cans.  See  Closing  Machines. 

SHEET  METAL  WORKING  MACHINERY. 

R.  W.  Bliss  ft  Co.,  Brooklyn,  N.  Y. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Slaysman  ft  Co.,  Baltimore. 


SBTVES  AND  SCREENS. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sinclair-Scott  Co.,  Baltimore. 

SILKING  MACHINES,  Corp. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  111. 

Sorters,  Peas.  See  Cleaning  and  Grading  Mchy. 

SPEED  REGULATING  DEVICES  (for  Machines, 
Belt  Drives,  etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Sinclair-Scott  Co.,  Baltimore. 

Supply  House  and  General  Agents.  See  General 
Agents. 

STAMPERS  AND  MARKERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STENCILS,  Marking  Pots  and  Brushes,  Bram 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  HI, 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge.  Alameda,  Calif. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 
TANKS.  MeUl. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Slaysman  ft  Co.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston.  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Wooden. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Testers,  Can.  See  Can  Makers’  Machinery. 
’Ticket  Punches.  See  Stencils. 

TOBIATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co..  Indianapolis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEEUNG  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

TOMATO  WASHERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg 

VEGETABLE  CUTTERS. 

Burton  Cook  ft  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

WAREHOUSING  AND  FINANCING. 

Guardian  Warehousing  Co.,  Chicago. 

Terminal  Warehouse  Co.,  Bidtimore. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHETtS,  Can  and  Jar. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarbug,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

WASHERS.  Fruit,  VegeUbles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  ft  Co.,  Inc.,  Baltimore. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  See 
Tanks,  Wood. 
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Do  the  job  right. 


Peas  accurately  graded  make  a  better 
appearance  in  the  can  to  the  buying 
public. 

Why  not  add  this  appearance  and  low¬ 
er  sales  resistance  to  your  peas. 

The  Hydro-Geared  Grader  will  give  your 
p>eas  this  appearance. 

Send  for  the  names  of  satisfied J  users 
and  ask  them. 

The  Sinclair-Scott  Co. 

Wells  and  Fatapsco  Sts. 

Baltimore,  Md. 


AYARS  NEW 
HEAVY  DUTY 
ROTARY  SYRUPER 

For  Filling — Tomato  Pulp  and  Puree— 
For  Syruping — Fruits,  String  Beans, 

M  yn  Has  no  air  vent  stems  to  damage  fruit. 

Lfc-  Drive  or  direct  connected. 

Rapid  Valve. 

Prices  on  Request. 

AYARS  MACHINE  COMPANY 

Salem,  New  Jersey 


A  Saving  in  Cost 
amounting  to 
$8,836,817.09 

has  been  returned  to  canners  who 
have  been  carrying  their  fire  insur¬ 
ance  with 

Canners  Exchange  Subscribers 

at 

Warner  Inter-Insurance  Bureau 


LANSING  B.  WARNER,  Incorporated 
540  N.  Michigan  Ave., 
CHICAGO,  ILL. 


DEPENDABLE  SEED 

is  the  foundation  of 

QUALITY  PRODUCT  in  the  CAN 


Alaska  Peas 

From  the  beginning  of  the  canning  of  Peas  the  ber  of  Pods  per  Vine  Ready  for  Canning  at  a 
ALASKA  has  been  used  in  larger  volume  than  Given  Day,  our  stock  is  a  Leader. 

any  other  variety.  Consequently  we  are  devot-  More  than  1000  acres  are  devoted  to  Breeding 

ing  constant  effort  to  the  development  of  better  Ground  operations  to  insure  continuous  Pedi- 

and  still  better  strains.  In  the  vital  factors  of  greed  Lines  of  parent  stocks  of  all  kinds  of 

Pod  size,  number  of  Peas  per  Pod,  and  Num~  seed  that  Canners  use. 

ASSOCIATED  STOCKS  ARE  KNOWN  FOR  QUALITY 

WE  SOLICIT  YOUR  ORDERS  FOR  1932  PLANTING  OR 
UNDER  FUTURE  CONTRACT 

Associated  Seed  Growers,  Inc. 

Consolidating 

The  Everett  B.  Clark  Seed  Co.  N.  B.  Keeney  &  Son,  Inc.  John  H.  Allan  Seed  Co. 

Breeders  and  Wholesale  Growers 

New  Haven,  Connecticut 

BRANCH  WAREHOUSES  LOCATED  FOR  CONVENIENT  DISTRIBUTION  AT  MINIMUM  TRANSPORTATION  COST. 


